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What is Facebook Collaborative Ads (CPAS)?

A new way for Brands and Shopee to partner and drive sales through Facebook Ads

How do Collaborative Ads work

Shopee Brand Consumers
Provide product catalogue segment Advertise on Brand’s Facebook Click to Brand's product page on
from brand’s shop and shares it to account using collaborative ads and Shopee and make orders.
brand’s Facebook Business Manager. product catalogue segment.
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Shopee

What does CPAS look like?

CPAS on Facebook/Instagram Non-CPAS on Facebook/Instagram

Pampers Unilever Singapore : e Uriage_sg : i W\ Marketing Magazine
@ e IR y—

Sponsored - @ Sponsored + @
9.9 4R Bsvoree | U

Pampers SUPER shopping day, up to 33% off on
Shopee! One day only! Shop now!

B shopee | LRIAGE

3 i 2 e Digital Marketing Asia (10-26 Nov 2020)
20 AUG - 9 SEPT 2020 S.aatnya b.uktlkan s features 100+ Marketing & Mar-Tech expert...
- STOREWIDE dilengkapi Qualcomm Snapdragon 712 AIE, See More

£507%
5 OFF

2 5 0/0 vivo Multi-Turbo, 5000mAh Battery ...See More
OFF

STOREWIDE DM
' 4 N7 MARKETING MARKETING
$4 OFF . $8 OFF g Z1E9
D
T
Haymans
% Fung
VIVO OFFICIAL STORE Chief Marketing &
Digital Officer, Hong Kong
Learn M SHOPEE.CO.ID Sun Life
eam ore Vivo Z1 Pro 4GB/ 64GB - SHOP NOW Funa - SUN LIFE —
. : i b ung - art Buirir
§ OQvY N Garansi Resmi Vivo... INTERNAT
= ‘.gj 231 views
uriage_sg Delivered right to your doorstep! 25% off Lik Co ent Share
Learn More > storewide plus $8 voucher during Shopee B... more [f) e D men » 3 ([~} 1 Share
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What are the benefits of CPAS?

CPAS Ads Non-CPAS Ads

Shopee does not allow third
party pixel

Conversion Data
Tracking

Shared via Shopee’s pixel data
Products can be personalised
and featured dynamically based
on user preference

. Unable to identify and serve
Dynamic Ads :
personalised ads to users
Without product feed deeplink,
brands are unable to direct
users to Shopee app directly

Users land straight to
Product Page in App

Landing in Product
Page in App

Ads can be optimised using
lower funnel conversion data

Optimisation for
Conversion

Can only use upper funnel
click/view data

Can retarget specific audience
who have interacted with your
products before

Can only rely on broad audience

Audience Retargeting targeting
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Shopee provides CPAS audience sharing for precise targeting

Shopee’s high-value audience segments throughout the marketing funnel

Target Audience Sharing* Desired Action
Interest Group Shop Visit / Add to Cart / Buy
Shop Visitor
Category Buyer Add to Cart / Buy

Add to Cart Buy

Shop Past Buyer Repurchase

*Exact audience segments and sharing criteria vary market by market
Private & Confidential 5
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How to get onboarded to run CPAS with Shopee?

Step 4
Sharing Brand'’s FB
page to Ad Account

Step 1

Step 2
Accepting the catalog
shared by Shopee

Step 3
Assigning Ad Account
permissions to users

Sharing Ad Account
information to Shopee

Please prepare these 3 key info: 4 Steps: After accepting the catalog, a To front the ads using Brand's FB
1. Facebook Business 1. Brand/Agency’s Business prompt will appear suggesting page:
Manager ID Manager Admin will get a you to create new ad account. 1.  Goto your Business
notification 1. Click “I'll do it later” manager
2. Ad Acgount ID (a new and o (DO NOT create a new ad 2. Under “Accounts” tab,
exclusive account for 2. After clicking the account) w .
Shopee Collaborative Ads) notification, click View choose “Pages
2. Select “Use an existing ad 3.  Select the page you'd like to
3. Screenshot of View Access 3.  Select “Choose Ad account” to appoint the Ad share
to Shopee Business Account” Account that you created 4. Click “Assign Partners”
Manager for Shopee Collab Ads 5 Click “Busi D"
4.  Assign individuals catalog ’ 'c :usmess Y
For detailed step-by-step guide, permissions by and turning 3. Assign individuals account 6.  Toggle “Create Ads” option
please refer here. on “Create Ads” under Set permissions by toggling on and fill in Shopee’s Business
Permissions “Manage ad account” ID and click “Next”
under Add people and set
permissions
Private & Confidential 7


https://drive.google.com/file/d/1BsESH73jlW4ZFjx1b-0XUcqEAHP_FpiT/view

Onboarding Process Summary

Step 1

Sharing Ad Account

Step 2

Accepting the catalog

Step 3

Assigning Ad Account

Step 4

Sharing brand FB page to

Shopee

information to Shopee

Please prepare these 3 key info: Steps
1. Facebook Business Manager ID 1.
2. Ad Account ID (a new and

exclusive account for Shopee Collab

Ads) 2.
3. Screenshot of View Access to
Shopee Business Manager 3.
(ID: 1472239313020616) 4.

INote: You need Admin Access to you
Business Manager to retrieve them.

shared by Shopee

Brand/Agency’s Business
Manager Admin will get a
notification

After clicking the notification,
click View

Select “Choose Ad Account”
Assign individuals catalog
permissions by and turning on
“Create Ads” under Set
Permissions

permissions to users

After accepting the catalog, a
prompt will appear suggesting you
to create new ad account.

1.  Click “I'll do it later” (DO NOT
create a new ad account)

2.  Select “Use an existing ad
account” to appoint the Ad
Account that you created for
Shopee Collab Ads

3. Assign individuals account
permissions by toggling on
“Manage ad account” under
Add people and set
permissions

Private & Confidential

Ad Account
Default ad fronting is Shopee.

For brands who like to front their ad
using their own brand FB page,
1.  Go to your Business manager
2. Under “Accounts” tab, choose
“Pages”
3. Select the page you'd like to
share
4. Click “Assign Partners”
Click “Business ID”
6. Toggle “Create Ads” option
and fill in Shopee’s Business
ID: 402155683813959 and
click “Next”

L



Shopee
Step 1: Sharing Ad Account information to Shopee
Step 1
Sharing Ad Account
information to Shopee
. . . facebook
1. Retrieving Business Manager ID Business Settings
© . S
as s ° @ = + seeing. &g Partners

In your Business Manager, click the _ A . .- e
° top left-hand menu and select B & ® Ny

“Business Settings” o , iit:::s

Business Asset Groups
e On the left-hand menu bar, scroll e
. » &5 Business Info
down and select “Business Info =
. e Business Information

e Copy the Business Manager ID and

SmeIt to Shopee ﬁ giﬁlpe:sehl?a::;ler II11;7223931‘3020616 I

hopee Primary Page: Shope!
Business Details
9
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Step 1: Sharing Ad Account information to Shopee

Step 1

Sharing Ad Account
information to Shopee

' iavi i
2. Creating and Retrieving Ad Account ID 06 h — HiishisscSeiings
Qs 3 seeing Uk PermissIons
AdsMoanager Busmeﬁeumgs m.ogmge, People
a In your Business Manager, click the top = ol
left-hand menu and select “Business Settings” [57 «?» & Requem

Settings |

On the left-hand menu bar, scroll down and
select “Ad Accounts” (grouped under Accounts)

Ad Accounts

Enter ID / Asset Name / Business

Filter by. v  SortBy.

@ Hide closed ad accounts

On the Ad Account list, click “Add”, select “Create
a New Ad Account”, and follow the instructions. 9

After creating the new account, select that
account and retrieve the Ad Account ID e

SG - Demo Account o
Owned by: Shopee Marketing Solution Service I 2997663133630089
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Step 1: Sharing Ad Account information to Shopee

Step 1

Sharing Ad Account
information to Shopee

3. Sharing View Access (1/2) ]

Shopee SG
Owned by Shopee Business Account - ID 1725435024367608

c In your Ad Accounts Setting, click 0 W"“v'e A

“Assi gn Partners” People Partners Connected Assets

Share This Ad Account With a Partner

Assign Shopee Business Account's Ad Account to a partner by entering their business ID below.
The partner can find their business ID in the Business Info tab.

Enter Partner Business ID

1472239313020616 ‘

Standard Access

Select “Business ID”

Manage campaigns
Create and edit ads, access reports and view ads

Admin Access

Assign Partner Manage Ad Account

Control ad account seffings, finances and permissions. Create and edit ads, access reports and view ()
ads

-

Get Link to Share

Select “View Performance” and click
Next

e Enter Shopee’s BM ID: 1472239313020616

Private & Confidential 1



Shopee
Step 1: Sharing Ad Account information to Shopee
Step 1
Sharing Ad Account
information to Shopee
3. Sharing View Access (2/2) E Ownied by: 0 Deactivate Edit Open in Ads Manager v
&' Add People Assign Partners A Add Assets
People Partners Connected Assets
Take a screenshot of the Ad Account o
Settings > Partner’s Tab: Partners S
This ad account is shared with other businesses. View permissions, and assign or remove
partners.
1.  Show your Ad Account name +
ID Shopee Business Account
Available permissions on Shopee SG
Standard Access
2. Show Shopee under your oo iytooses g el .
Partners With VieW View performance »
performance access Admin Access
Manage Ad Account
Control a(:!r;ac{:‘ci\.':.‘j;ldielnl\us, finances and permissions. Create and edit ads, access ®
Private & Confidential 12
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Step 2: Accepting the catalog shared by Shopee

Step 2

Accepting the catalog
shared by Shopee

Accepting Collab Ads Catalog (1/3)

Brand/Agency’s Business Manager Admin will get a
notification 9 After clicking the notification, click View

Note: If no notification, go to Data Sources >> Catalogues

Shopee Business Account has shared a catalog segment with you.

= tty ﬁ
n Notifications O e | To accept the catalog segment and particpate in Coliaboratve Ads. please view and accepl the partnership agreement vath Shopee Business Account m

Al 42 Business 1 Ads 2 Pages 39 Apps

Shopee Business Account shared a catalog segment with
yout business o

NOTE: If these steps do not work for you, please refer to this alternative method.
Private & Confidential 13
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Step 2: Accepting the catalog shared by Shopee

Step 2

Accepting the catalog
shared by Shopee

Accepting Collab Ads Catalog (2/3)
Assign individuals catalog permissions by and
9 Accept the T&Cs of Collab Ads turning on “Create Ads” under Set Permissions

Add people and set permissions X

Search and filter Set permissions

2pecete selected Catalogue
Standard access

Accept partnership with Shopee Business Account @ @ Create ads
Access reports. Create and edit flem sets 10 run ad campaigns
To collaborate with this merchant and start running ads, here are a few things that
you peed o know @ | ro—
Manage catalogue
ontrol catalogue setlings and access reports Make updates to [ @)
un aas

Use a separate advertising account dedicated 1o running collaborative ads with this > aielogize (livns; Croale and o0 o aete §

N7 merchant partner. This will help make reporting dlearer
All of your ad campaigns using this catalogue segment must link o your merchant
partner's website of app.

() Your business name. Page names and ad campaign performance will be shared with
—/ your merchant partner

clicking 1 Accept”, you agree to Facebook's Collaborative ad Terms and Conditions @

Private & Confide
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Step 2: Accepting the catalog shared by Shopee

Step 2

Accepting the catalog
shared by Shopee

Accepting Collab Ads Catalog (3/3)

@ The respective individual will be able to select the catalog segment upon campaign set up

Quick Creation

Switch to Guided Creation

Create New Campaign w

Campaign Name  Test

Buying Type  Auction ¥
Campaign Objective = ¥ Catalog sales ¥

spiitTest® (D

Campaign Budget Optimization @ )

Catalog CPAS - SG - Test - Direct

-
Q|
 CPAS - SG - Test - Direct
Create New Ad Set w Catalog Owned by Shopee Business Account
Ad Set Name Enter an ad set name

Frivdie oo Loriiu t|a|



Step 3: Assigning Ad Account Permissions

Assigning Ad Account Permissions (1/3)
a Click “I will do it later”

Do NOT create a new ad account here

Catalogue acceptance X

o—©O

Segment acces New ad account Add peogie

New ad account

As pant of collaborative ads, you're required to use a separate and dedicated ad
account for each merchant you work with

Ad account name
Time zone (GMT.07:00) Amencal.os Ang... «
Currency USD — US Dollar ~

Payment method Select payment method

By creating an ad account, you agree on behalf of Shopee Business Account, as its authorised
representative, 1o Facebook's Terms, including the payment lerms for the selected payment method

I'll do it Later Create Ad Account

Shopee
Step 3
Assigning Ad Account
Permissions to users
@ Click “Get Started”
Catalogue acceptance
Start running collaborative ads
You're ready 1o create a collaborative ad campaign with this catalogus segment. Review
these bast practices 10 help you run successful ads.
8 Create product sets
T Product sets help you organics ihe products in your catalog Adverising product sets
Instead of an entire catalog segment can help you see 2 higher retan on your ad spend
—> @ Use a broad audience and retargeting
" Broad sudience targeting can help you bring new customers to your brand page on the
merchants site of app Retargetng will help you connect with previous customers.
° Optimise for conversions
Choose 2 tid stralegy which oplimises for Conversions on purchases with 2 7-day post-
chck. 1.day post view Conversion wndow
Private & Confi 16
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Step 3: Assigning Ad Account Permissions

Step 3

Assigning Ad Account
Permissions to users

Assigning Ad Account Permissions (2/3)

e Select “Choose Ad Account” @ Select “Use an existing ad account”

Ad account management

sur catalogue, by running ads and using free shopping features Options

Ad account options

Ready to use Start using collaborative ads by creating a new ad account o using an existing one. You'll need a different ad
You can start using these features account for each new merchant you partner with,

Collaborative ads
| w Run campaigns that drive product sales on the websites or apps of your partner merchants m

You'll be able to measure sales and other conversion events that happen at the point of Create a new ad account
sale

Start a new ad account thal's dedicated 10 @ merchant partnership
FAQ about collaborative ads

Add people to the catalogue segment
Give the right people in your business access to this catalogue segment so that they can start running ads.

Manage Access

Use an existing ad account

~  Choose an ad account Update an existing ad account's user parmissions
2/ To begin using collaborative ads, you can create a new ad account or use an existing one

17
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Step 3: Assigning Ad Account Permissions

Step 3

Assigning Ad Account
Permissions to users

Assigning Ad Account Permissions (3/3) Assign individuals account permissions by toggling

6 Select the Ad Account that you created on “Manage ad account” under Add people and set

for Shopee Collab Ads permissions
Add people and set permissions X
- Search and filter Set permissions.
Ad account management x —— a Ad account

o——© @ . @ | anae campaions
Create and edit ads, access reports and view ads
@ 0 View performance

Access reports and view ads

Ad account setup

Admin access

The ad accounts shown here are efigible to be used with your merchant partner If no ad accounts are eligible
Manage ad account

you'll nead 1o go back o create a new one
» Control ad account seftings, finances and permissions. Create and @

edit ads. access reports and view ads

Select ad accouny Test - @

- =

18
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Step 4: Sharing brand FB page to Ad Account

Assigning Brand's FB fanpage to CPAS Ad Account (1/3)

Steps:
1.  Goto your Business manager
2. Under “Accounts” tab, choose “Pages”

3.  Select the page you'd like to share
4. Click “Assign Partners”

n = Business Settings

a

&) Users » Pages Shopee (SG)

Owned by: Shopee Business Ac t ID:
&= Accounts -
shopee Q &' Add People & Assign Partners
= Pages

e Adaccounts. Filter By... - Sort by... - People Partners
@ Business asset groups , i
The page you'd like to share People
& Apps p
Private & Confidential
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Step 4

Sharing brand FB page to
Ad Account

n Shopee Business Account w

£'s o

Remove View Page

&' Add People I
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Step 4: Sharing brand FB page to Ad Account

Step 4

Sharing brand FB page to
Ad Account

Assigning Brand's FB fanpage to CPAS Ad Account (1/3) Share this Page with a partner <

Assign Shopee Business Account's Page to a partner by entering their business ID below. The
partner can find their business ID in the "Business info" tab.

Steps: Enter partner business ID
5. Click “Business ID” 9 _402155683813959

Standard access

6. Toggle “Create Ads” option and fill in Pubish contert

»
. . Publish as the Page.
Shopee’s Business ID: 402155683813959 and click “Next” ., ’
loderate messages and comments
Send messages and moderate comments as the Page. >
AT ©

Assign partner X
View Page performance
View all Facebook Analytics and Page Insights about the Page.

Assign partner by: .
5 Manage jobs »
s Publish and manage jobs, view and manage applications and create ads
Business ID
View earnings insights

Get Link to Share View the eamnings insights for the Page.

Admin access

Manage Page

Back Control the Page and connected Instagram account settings and permissions. Perform any »
action on the Page, view all Page activity and performance and manage Page roles. This is the
most access you can grant. o

Private & Confidential = ;]m 20
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Once onboarded, go through 4-stage to set up CPAS successfully

NN

Creating Product Creating Your Tracking Your Setting Your
Sets Campaign Campaign Brand up for Success
e  Filter by product ID e Conversion objective e Two available e Best practices
and relevant fields e (Catalog Sales objective tracking methods e Shopee Creative and

Branding Guidelines

Private & Confidential 22




Shopee

Once onboarded, go through 4-stage to set up CPAS successfully

NN

Creating Product Creating Your Tracking Your Setting Your
Sets Campaign Campaign Brand up for Success
e  Filter by product ID e Conversion objective e Two available e Best practices
and relevant fields e Catalog Sales objective tracking methods e Shopee Creative and

Branding Guidelines

Private & Confidential 23
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How to create product set (1/3)

.

Select the catalog shared to your Catalog Manager
B ra nd/Ag en Cy Build and manage your inventory to unlock the power of ads on Facebook and Instagram.

All Catalogs Create Catalog

*DO NOT SELECT CREATE CATALOG

Search catalogs Q
Name N Nunber of ltems ™ Your Access @ Owned By ™ Diagnostics Recommendations
CPAS - SG - S-mart - Dire Create Ads, . . Set Up Instagram Shopping

m Catalog Segment ID: 231... [j 8 Manage Catalog shopes|Businessiiccolnt ° Nojjssues Set Up Dynamic Ads
Help Center
0 About catalogs
0 About Catalog Manager

Private & Confidential 24



How to create product set (2/3)

Step 2:
Click on “Product Sets” on the left bar

Step 3:
Then select “Create Product Set”

Current Catalog View All

CPAS - SG - S-mart - Direct =

Manage

ﬁ Use Cases

A~ Diagnostics

== Product Sets

Configure
£ Product Data Sources

@ Events Data Sources

{§} Settings

(@© Collapse

Create Ad

n = Catalogs Search

Product Sets

Shopee

QA

Create a product set using filters to better control which products appear in your ads.

Search by Set Name or ID

Create Product Set

Name ¢ Number of ltems ~ Actions
i )glv géggg%sgsowm 1,773 Advertise Product Set
H Eﬂggﬁgggé;;i&us) 13 View Filters Awvertise productset () i
1 [ 1,481 View Filters Advertise Product Set @ @

B8 |D: 1404850499666747

Private & Confidential
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Shopee
How to create product set (3/3)
Create Product Set - CPAS - SG - S-mart - Direct
Create a product set using filters to better control which products appear in your ads. Learn More
Step 4: Name
You can use different filters for different purposes _ ,
Match items for  All w  of the following rules:
PRODUCT filter: Filters by product name, or product ID B | '=eryotthese v | | Entera productype
BRAND filter: Filters by product “brand” field cateaeny
. v Product Type
CATEGORY filter: eg. only run ads on menswear in - 4
your Menswear catalog Price
Current Price
Product
Retailer Product Group ID
Tip: Gendﬁr
e Facebook recommends keeping a —
minimum size of 50 SKUs in your
product sets to help the dynamic ads
gather more user data to optimise.
26
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Once onboarded, go through 4-stage to set up CPAS successfully

01

Creating Product
Sets

e Filter by product ID
and relevant fields

NN

Creating Your Tracking Your Setting Your
Campaign Campaign Brand up for Success
Conversion objective e Available tracking e Best practices

Catalog Sales objective methods and e Shopee Creative and

templates Branding Guidelines
e Importance of UTMs

Private & Confidential 27
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Identify your campaign objective and delivery optimisation

Campaign Objectives CPAS Objective and Delivery Optimisation

e  Objective:
Drive Store o [l s for Dynamic Ads

Visits

o [IIEEEIfor Non-dynamic Ads
e  Delivery Optimisation: Conversion for View Content events
e  Objective:

o ezl ek for Dynamic Ads

o [TIEEMYfor Non-dynamic Ads

e  Delivery Optimisation: Conversion for Purchase event

e  Objective: o[- )s| <1 [:5 for Dynamic Ads

Customers e  Retargeting past customers via cross-sell/upsell

Private & Confidential 28
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01 E| oS [IEEEIEEN O EINE - step-by-step campaign creation guide (1/11)

Use Catalog Sales Objective for Dynamic Ads (Collection & Carousel)

1.
2.
3.
4,
5.
6.

Click on “Create” for a new campaign

Choose Catalog Sales objective

As best practice, turn on “Campaign Budget Optimisation”

Set Campaign Bid Strategy as “Lowest Cost”

Select “All Products”

Under Ad Set audience level, choose “Find prospective customers” to target new customers or “Use

info from Shopee...” to retarget existing customers

~

Select the recommended placement - “Automatic Placements”

Select the “Purchase” as your conversion event for both Prospecting and Retargeting
9.  Select Conversion Window as “7 days click + 1 day view”

10.  Under ad level, select either Carousel or Collection format.

11.  Add UTM parameters to ensure your campaign orders will be tracked

Private & Confidential 29



Shopee

o1 E|[oJs [IEEEIEEN O I - step-by-step campaign creation guide (2/11)
095 Account overview (VX

1. Create campaign using Quick Creation @ () Dupticam | = | [ 2 Eax | =
method.
1a. Input your Campalgn name Create new campaign © Use existing campaign @
X A Campaign: Choose your objective. Switch to Quick Creation
2. Choose Catalog Sales objective
Quick creation Switch to Guided Creation

2a. Select your brand’s CPAS catalogue

Create New Campaign w

Campaign name Enter a campaign name

3.  As best practice, turn on “Campaign Budget
Optimisation”
a.  Input your campaign budget
b.  Save campaign to draft mode

Buying type Auction w

Campaign objective = Catalogue Sales w

Catalogue CPAS - SG - HypeHomme(Shop... ¥

3 ABtest®@ (B
=
Campaign budget optimisation @ @D |

Campaign budget @

Lifetime budget w $700.00

@ Cancel Save to Draft
30
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Shopee
o1 E|[oJs [IEEEIEEN O I - step-by-step campaign creation guide (3/11)
Campaign budget optimisation o)
4. Default bid strategy is Lowest Cost or up to
Campaign budgel opllrlw:a:‘a;:"oz \:‘i::;m? yson;; l;udgf’(osccrg:sczg [s;lz lor?e‘:‘nwg:‘eer:fu\las d::)endmg
brands/agency to preference b B
Adset Level Campaign budget @  Daily budget w 510000
Actual amount spent per day may vary. @
5. Best practice is to run “All Products” within the ° Campaign bid sirateoy © | Lowestcont v
brand’s catalogue.
Show more options «
Optional: You may refine the adset further by creating a
hew prOdUCt Set Under Catalogue Manager [©] Search Q : @) untitled campaign > Adsetname > 1Ad
| ' ' 7/ Edit @ Review
Shortcuts o - Untitled campaign =
’
v 88 Adsetname Ad set name Create name template
° E} 2 B Untitied ad N Aiisetname
Ads Manager Catalogue Audiences
Manager
Promoted products
e Productset @ Al Products w +
Products with images SIZEU‘J\ESS than 500 x 500 pixels won't be used for
Instagram ads. Manage your Product catalogue.
Private & Confidential 31



Shopee

01 E|[oJs [IEEIEEN O I - step-by-step campaign creation guide (4/11)

Offer @
s Drive mq Estimated Daily Results
L Objective Reach @
.
6. Audience: 1987999
EEEEE
“L‘"" ‘ 3-11

6a. Prospecting : e

Choose “Find prospective customers...”. You can use

any demographic or geographic targeting.

Note: Best practice is to keep the audiences as broad tocatrs . evonin s cn =

as possible.

6b. Retargeting:

Choose “Use info from Shopee...” (Also known as Creslopewsudionce.  thesayedudence

“ Reta I'g eti n g AU d ie n Ce") « Use information from Shopee Business Find prospective customers even if they
Account's pixel or app to create a haven't interacted with your business.
retargeting audience. Learn more

Learn more

- Default: “Viewed or Added to Cart but Not
Purchased”, 180 Days
- Other options available: Cross-sell, Upsell @

* Viewed or added to cart but not purchased
Promote products from All Products to people who viewed or added those products to

basket in the last | 180 3davs

Private & Confidential 32
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o1 E1[oJs IEEEIEEN O EHINE - step-by-step campaign creation guide (5/11)

Ads Manager Search business Q

6. Audience: S-mart by Shopee (29807... w

offer poFF

Drive more conversions by creating an offer people can save and get reminders about. Learn More Estimated Daily Results
Campaign

6c. Adding custom shop L oopa .
Objective o e
audiences (Optiona |) Q:ﬂ(:lee\:.]‘f:you want to see your ads. Leam More 136~ 5

) o AdAccount ) » Link Clicks @
YOU can aISO use Shopee S Create New Audience ~ Use Saved Audience 3. 11

L create New

C u Sto m a u d I en Ce or Use info from Shopee Business Account 's Find prospective customers even if they Ahe:accuracy of estimalos s based o

like past campaign data, the budget y
pixel or app to create a retargeting audience. haven't interacted with your business. iilrod g market dath NUboR &

brand/agency’s own custom 85 Adset Loam More Leam More oskiadio e s ia ptpats

for your budget, but are only estimate

aUdienCG Products don't guarantee results

Offer TeTe TTeoe CotTaeS e
Audience

Placements Custom Audiences @ Add a previous!

Otherwise, stick to 6a in Budget & Schedue
Al Lookalike Audience  Custom Audience
prevl ous s I | d e. “TOoKallke (SG, TU%) - ID.Nealnsg_BUyers_AllTime_2uT LOOKalKe

Lookalike (SG, 10%) - smartsg_Visitors_P90D_20191017 Lookalike
8 Ad Locations @
%) -

Identity Lookalike (SG, 10%) - rb.durexsg_Buyers_AllTime_201 Lookalike Name: Lookalke (SG. 10
i Lookalike (SG, 10%) - logitechofficialstore_Visitors_P90 Lookalike| Smartsg_Visitors_P90D_20191017
Ad Creative Lookalike (SG, 10%) - tb durexsg_ATC_P90D_20191017 Lookalike| T¥Pe: Lookalike
Languages 05) - Source:
TG Lookalike (SG, 10%) - rb.dettolsg_ATC_P90D_20191017 Lookalike smartsg_Visitors_P90D_20191017

Lookalike (SG, 10%) - rb.dettolsg_Visitors_P90D_2019. Lookalike

Lookalike (SG, 10%) - mamypokoofficialstore_Visitors_. Lookalike

A
920 | ookaike (56, 10%) - ogitechoffialstore_ATC_P9OD_ Lookalike

LOO400L) b b anlhas AT NOAN. 20404047,

n  Women

Gender @ m

Close

Languages @ L
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7. Placements: Select ‘Automatic
Placements’ (recommended)

8. Select Conversion Events:
Purchase

9. Conversion window: 7 days click or 1
day after viewing the ad

,0

- Untitled campaign
=}
v 38 Adsetname

LY &) Untitled ad

Private & Confidential

Shopee
/# Edit © Review

Placements
DA

Use automatic placements to maximise your budget and help show your ads to more people.

Facebook's delivery system will allocate your ad set's budget across multiple placements based on

where they're likely to perform best. Learn more

Manual placements

Manually choose the places to show your ad. The more placements you select, the more

opportunities you'll have to reach your target audience and achieve your business goals.

Learn more
Optimisation and delivery

Optimisation for ad delivery @ Conversion events w

Event Type © Purchase w
Amnt mmmimmr O

Conversion window @ 7 a0 after clicking or 1 day aft...

When you are charged @ Impression
34
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o1 E| oS [IEEEIEEN O EHINE - step-by-step campaign creation guide (7/11)

instagram Account @

= Select an Instagram account o represent your busIness in your Instagram ac. Instagram aa willuse e Facebook Page niame and profie pcture, as well as detals lie the.
B8 Ad set descrption and Manage y i

Progucs

smartbyshopee ©

Format
Choose

m

10. Select your desired ad format

Carousel single Image. Collection

2 0r more scrollable images of videos One image Group of lems tha

Note: Only Dynamic ads allowed for Catalog
Sales Objective

(D staring Aug 15, Moblle News Feed Ads Wil Display Difterenty m X

We're upaating a0s appear Feeg F By mid-September Feeg wil
xt before the link to view more:

10a. Carousel Ad: Choose/Upload an o
intro card (optional) sy .+

# Campaign

‘Search business

[ Ad Creative Products 1 0f 5 Sample Products >
Objcte Croose e e text and seect he cestnations for each
cand inyour ca Leam liore
> Mobile News Feed =]
Gatalog Options 6
Ad Account
t () Crop YourImages in Catalog Manager m x
Gl N Multiple Products. 8 11you wantto change now images appear n your ag. resize ang
©  Promote a diferent product fom your catalog n each crop them In Catalog Manager.
carousel cara
=] Crop images
88 adset @

Product Categories

Promote product ypes, brands of themalc images from
your catalog. Leam more.

o]
(o]
=]

‘Add optional cards before and after Catalg

§i Catalog |+

S-Mart by Shopee
Sponsored - @

nto carg B
8 ad A
& %
Fomat >cople sce reevant fems based on el ierest 0 =
Ad creatve .
Languages Creative Options
Tracking @ Ss,
Single Image
St s cat o B e a
catab
Pr ! ® [Pampers] Baby [Pamper: 35

e e = .. DR Drv Diavers Tave... | shooNow | Premium




Shopee
071 £ [oJs IR IEEN O I - step-by-step campaign creation guide (8/11)
@ Creative tools @ Customize how images from your catalog appear CredNe o ©
Edit Creative w N your ads. Frame products and services with reative tools
engaging graphics and add helpful info from your Edit Creative w
Headiine © catalog, like price or free shipping. Learn more _
: d Level product.name Aa + Add a Frame +
Add Catalog Info
1 Oa. carousel Ad: News Feed Link Description @
product current_price Aa product.current_price A s
10b. Insert dynamic product fields
:rame ‘ feviewing 1 - 6 of 13 Items
. “ ” se an engaging graphic, such as a border or
- Headline: “product.name Aa youlogo, o frame catalogue tems
. . . Learn more.
- News Feed Link Description: ==
“product.current_price” @ sk
Custom w
00
10c. Add a frame over your carousel S T ::sga
ima eS 1080 x 1080 = 360 HRS MUSIC - 0
g I -
10d. Promote shop discounts on your Gatalogue nformation y (E———
H n n information from your catalogue, such as
carousel ad by selecting "Add Catalog Info ol e e o \
Information @
Strikethrough price w -
o0
Shape ULI RA b:?
Rectangle » -!Eessmi-
36
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0 E1[oJs [IEEEIEEN O I - step-by-step campaign creation guide (9/11)
rimary text @
Tell people what your ad is about ES
10a. Carousel Ad:
Please providera "see more” URL, which should link b <
10e. Insert your ad caption under ‘Primary text’ e
product web page.
10f. Include Shop URL under ‘See more URL See more URL © Preview URL
(recommended to use Unlversal Llnk) m rr::p_:(/;/asr:‘:zpaeingéﬁr;%‘%;fg;i’glgTFB00_ko|-|iveshow&:ﬁ?ﬁf;’:rﬁent=l‘iveshow1 Always UTM
i i i i i i The link field is required. Please complete the field to continue tag yOUI’
10g. DO NOT include any link in “Deep Link” as it will T —— URLs
overwrite the deep-link from the product catalog. v
10h. Select the default “Open deep link in mobile
app, fallback to web URL” for Deep Link Destination. _ ,
Deep link to website @
10i. Select CTA ‘Shop Now’ (recommended) DO NOT include any link here +
Deep link destination @
You can generate a UTM-tagged link here using Shopee’s UTM Open deep link in mobile app, fall back to web URL ¥
generator. Make a copy of the sheet to use it. .
Call to action @
Shop Now w»
37
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07 1 £ [oJs IEEEIEENO 1 I - step-by-step campaign creation guide (10/11)

1 Oj . COI Iection Ad: When you use a catalogue, deliver the format, text and

media which is most likely to resonate with the person
viewing your ad. See how

10k. Click on Choose a Template to ko

Choose how you'd like to structure your ad

create an Instant Experience. Select R
:Sto refrontl tem plate One image or video, or a slideshow with multiple images

Fixed button v

Give people an action to take

EH'-E:? ngyﬁ

gj"::f:me scrollable images or videos — Sg Strips 50xLancets (3
e . oo Shop Now at Shopee 50xAcohol swabs ~
1 0 I . I n C I U d e yO U I' CTA Ia bel (e. g Vl eW ,(; gl:ou:) of items that opens into a full-screen mobile experience Destination nkw;‘ o Color P e A
m o re') hitps://shopee.com my/cofoemedical 0s?utm_source=facebooké Shop Now.at Shopee ‘
Customise your Instant Experience
Your collection ad includes a fast-loading, mobile-optimised experience -
1 0 m. DO UTM -tag you r Desti nation that captures people's attention instantly when they interact with your
ad. Leam more
link for the button in canvas page of @ Destination URL example:
. Choose a template w Search foranex... w . ”
Collection Ads as well as for other ad http://shopee.sg/shop/12345?utm_source
formats F42 storerront =facebook-ca&utm_medium=seller&utm_ca
ﬁrr Feature products in a mobile shopping experience mpaign=s1 2345_SS_S G_FBOO_kol-l iveshow

zmpew YOU CaN Use your catalogue so that each person
sees relevant products

&utm_content=liveshow1

You can generate a UTM-tagged link here
using Shopee’s UTM generator. Make a copy
of the sheet to use it.

Private & Confidential 38


https://docs.google.com/spreadsheets/d/1jas_zRZ0QTvmwW0-yU6LVQm4_CDibSlK9haIxf_NphU/edit#gid=0

Shopee

o7 1 £ [oJs IR IO TG - step-by-step campaign creation guide (11/11)

URL Parameters (optional) @

Sutm_source=facebook-cadutm_medium=seller

Build a URL Parameter

G) Shopee Business Acdpunt has already added some URL
parameters to use in ydur ad campaigns. However, you can build
and attach additional UR\, parameters.

11. Mandatory to add UTM_CAMPAIGN parameters to
ensure your campaign visits will be tracked on Shopee’s @
Marketing Solutions Portal

11a. Select “Build a URL Parameter”

Build a URL parameter X

11b. Pre-fixed when account is created (cannot be
Fill in the fields in the form below to add parameters to your website URL. To automatically get

Ch an ed information from your campaign, ad set or ad, click on each field and select a dynamic parameter, such
g as ID={{ad.id}}. Learn more.

(i) Some URL parameters have already been added

Your merchant partner has already added some URL parameters to use in your ad campaigns.

e utm_source = facebook-ca
You can still add campaign content and custom URL parameters.

e utm_medium = seller @ _— |
11c. DO FILL IN CAMPAIGN NAME field

To identify the source of traffic, e.g. Facebook, Instagram, a search engine or
another source

N I
. To identify the advertising medium. For example: banner, email, Facebook_Feed
Note: UTMs are a set of tracking parameters attached to the end or Instagram_Story REMEMBER
of your link. e Campaign name. Seicct 2 dynarmic parameter of enter 4 value TO ADD
e Helps to track the source of your visits + attribute your T ientiy 2 specii promation o sfategk campeian. For example: summer. sele SQRAAEAFIE':D
purchases Campaign content  Select a dynamic parameter or enter a value
. . . To differentiate ads or links that point to the same URL. For example: white_logo,
e  Does not affect your landing page destination black logo
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O NI ST 0L oJ[1e3a)YS) - step-by-step campaign creation guide (1/6)

Use Conversion Objective for Non-dynamic Ads

1.
2.
3.
4,
5.
6.
7.
8.
9.
0.

Create campaign using Quick Creation method.

Choose Conversion objective and Save to draft

Toggle on Collaborative Ads option

Go to adset level and select your catalog segment

Choose the Conversion location: App or Website

Select the corresponding Pixel or SDK depending on the conversion location - select app store for app
Select your conversion event

Go to ad level, fill up the Website URL or the Deeplink URL

Add UTM parameters to ensure your campaign orders will be tracked

—

Suitable for non-dynamic ads
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O NI ST 0L o3 a)YS - step-by-step campaign creation guide (2/6)

B): Account overview (VK
1. Create campaign using Quick Creation
method @ (l§ Duplicate v ¢ Edit v
2. Choose Conversion objective and T , :
paign © Use existing campaign @
Save to draft EEEEE—
Campaign: Choose your objective 0 Switch to Quick Creation
Quick creation Switch to Guided Creation

Create New Campaign »

Campaign name Enter a campaign name

Special ad category I'm creating a campaign for ads in a special ad category.
Ads related to credit, employment or housing.

Buying type Auction w

e Campaign objective Conversions w

Cancel Save to Draft

Private & Confidential 4
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O NI 0L oJ[1e3a)YS) - step-by-step campaign creation guide (3/6)
3 @ Search Q @  Untitled campaign > 1Adset > 1Ad
3. Toggle on Collaborative Ads option .l [ X 7 Edt o Revew
P ¥ 28 Untitled ad set
4. Goto adset level and select your Campaton rams ® | Unted campaion %
° B Untitied ad A
catalog segment
Collaborative ads
. Create campaigns that drive conversions for your products on your partners' On @

E.g CPAS - SG - [Brand](Shopee)-Direct e

Shopee Business Account v

o Search Q @)  Untited campaign > Untitled ad set > 1Ad
v [ Untitied campaign = AIEdIE - oiReueW
v 88 Uniitied ad set
Untited ad A Ad setname @  Untitled ad set -3
Conversion
Catalogue segment @
Select a catalogue segment w
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O NI ST O oJ[e3a)YS! - step-by-step campaign creation guide (4/6)
 conesimloion s ) Comeontocstonep

Conversion Conversion
Conversion Event Location Conversion Event Location
Catalogue segment @ Catalogue segment @ You can only select 1

appstore per adset. To
target Android and 10S

' users, you must create 1
* Website o A adset per app store

e App
Shopee SG Website's Pixel X App © @ Hovee %
- sont App St
Choose an event A @ pp Store Google Play » Please choose an app event
ACTIVE = v Google Play
 Srsion event M X Select App Event © B AJ
® View content 1y ;
nt to use as the conversion
lign. h
® Addto cart Add to cart
Budget & schedule
2 | Search
@ Initiate checkout
Complete registration o)
® Purchase Stal o
Dyn » View content
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OIS o1 O[3 a)YE - step-by-step campaign creation guide (5/6)

8. Goto ad level, fill up the Website URL or the
Deep-link URL

8a. Website URL is only available when your
conversion location is web

8b. App deep-link destination only available
when the conversion location is app

You can generate a UTM-tagged link here using Shopee’s
UTM generator. Make a copy of the sheet to use it.

> [ Untitled campaign
v 88 Untitled ad set

B Untitied ad

/

’
8a Conversion location is web

Tip: Use universal tracking link to

redirect users to app

OR

8b Conversion location is app

|

Private & Confidential

Write a short headline

(® Add another option
Description (optional) @

Include additional details

(® Add another option

Destination
* & Website
Facebook event

Because you're using catalogue segments in one or X
more of your ads, make sure that you provide URLs

that link to the catalogue segment owners' websites

or apps and a deep link URL, which should link to the
relevant product web page.

Website URL @ Preview URL
https://shopee.co.th/?utm_source=facebook-
ca&utm_med itm_¢ Y

Deep Link (optional) @

shopeeth://reactPath? A
smtt=9&path=shopee%2F TRANSFER_PAGE&navigate_url=
https%3A%2F%2F shopee.co.th%2F &tab=buy&utm_source=f
acebook-
ca&utm_medium=seller&utm_campaign=s12345_SS_SG_FB

CA_L utm_content=c. test

You'll need to accept the Data Use Terms for App M X
Ads on Mobile before you can include a deep

@ link.

Read and Accept Terms

Call to action @

Use App »

Shopee
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O NI ST O[3 a)YE - step-by-step campaign creation guide (6/6)
URL Parameters (c
Sutm_source ) utm_medium=seller
9. Mandatory to add UTM_CAMPAIGN parameters to ensure your @
campaign visits will be tracked on Shopee’s Marketing Solutions (D Shopee Business Adgunt has aiready added some URL
parameters to use in ydur ad campaigns. However, you can build
Portal and attach additional UR\, parameters.
9a. Select “Build a URL Parameter”
Build a URL parameter X
9b. Pre-fixed when account is created (cannot be changed) bt idiersigrein et el petpea et A
as ID={{ad.id}}. Learn more
(i) Some URL parameters have already been added
d utm_source = facebook-ca D s ka1 c YL Compaign
e utm_medium=seller e e e e m — o ———— - == =
@ I Campaign source I
. . | To identify the source of traffic, e.g. Facebook, Instagram, a search engine or I
9c. DO insert campaign name field | 1
. . Campaign
(optional: campaign content field) Imeson' e 4
I(:‘:;-[y;grva(n‘:i;i:vemsmg medium. For example: banner, email, Facebook_Feed
. . Campaign name  Select a dynar arameter or enter a value
NOte: UTMS area Set Of traCkIng parameters attaChed to the end Of your Ilnk @ " lo(‘demw‘\/ :: promotion or ztra'c—u\i campaign. For example: summer_sale
° Helps to track the source of your visits + attribute your purchases st e
e  Does not affect your destination To diferentite ads or inks that point 1o the same URL. For example: whe_logo,
black_logo.
Cancel m’
Private & Confidential 45




Shopee

Once onboarded, go through 4-stage to set up CPAS successfully

NG

Creating Product Creating Your Tracking Your Setting Your
Sets Campaign Campaign Brand up for Success
e Filter by product ID e Conversion objective e Two available e Best practices
and relevant fields e Catalog Sales objective tracking methods e Shopee Creative and

Branding Guidelines
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There are 2 methods to create your campaign’s tracking links

Method 1 Method 2
Via Shopee’s Naming Generator Template Via Shopee’s Marketing Solutions Portal

O O

Benefits Benefits
e  Bulk creation of tracking links via Google e  User-friendly method to create tracking
Sheet template provide links
e  Able to save historical tracking links e  Able to save historical tracking links
created created
Limitations Limitations
e  Requires user to ensure fields filled are e [t only allows to create one tracking code at
accurate when generating the links atime
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. L3 L3 o ’ o
Method 1: Generate tracking link via Shopee’s Naming Generator
1.  Make a copy of the template here and fill up your campaign details from Column B to G
2. Input the seller's destination URL in Column H (Default: Seller’'s shop page on Shopee)
[SG] New [Shopee Brand Traffic Report] Campaign Name and Tracking Generator - Universal Link  ¥¢ &
File Edit View Insert Format Data Tools Add-ons Help All changes saved in Drive
~ o~ @ P 100% v § % .0 .00 123v Aral ~ 10 vBI%A ¢ H Ev il by e BEY-~-3-
—1f(1sur1(> u-l) 1f(1snumber(f1nd( com —JM)) subsntute(Hm shopee com. my" i shoEee com. my/unlversal 11nk )& 7smtt 9& &N84& &deep and web 1&p1d &1ferror(vlookup(E84 'Channel
TO FILL IN I
73 Slngle Shop Specific ~ 11342466 ~ Facebook Collaborative # ¥ Collection Ads ~ cpasbyshopee-apr20-huggies-2 retargeting https://shopee sa/huggies.sa
74 | Single Shop Specific ~ 95745694 SG ~ Facebook Collaborative / ¥ Collection Ads ~ cpasbyshopee-may20-mamypoko-55sale video https://shopee.sg/mamypokooffici
75 | Single Shop Specific ¥ 95745694 SG ~ Facebook Collaborative # ¥ Collection Ads ~ cpasbyshopee-may20-mamypoko-babyfair prospecting https://shopee.sg/mamypokooffici
76 | Single Shop Specific ~ 95745694 SG ~ Facebook Collaborative / ¥ Collection Ads ~ cpasbyshopee-may20-mamypoko-babyfair retargeting https://shopee. sa/mamypokooffici
3. Scroll to the right of the sheet to Column M - P
4. Tracking links are automatically generated based which you can directly copy and paste to your ad
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Shopee

Method 1: Generate tracking link via Shopee’s Naming Generator
Template for Facebook

CPAS Campaign Naming Convention Example

e s[Shopid]_SS_[Market]_[Channel Code] _cpas-[Campaign Description]

o E.gs58196006_SS_SG_FBC1_cpas-mar20-mensale-lenovo
- 1 T ] ]

Shop ID Channel Code CPAS Campaign
depending on distinguisher Primary
ad format Details

49
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Method 2: Generate tracking link via Shopee Marketing Solutions Portal

Please follow the same steps covered in the earlier session for Shopee Marketing Solutions Portal

£ Shopee Marketing Solutions Portal Brand

& Reporting “l  Generate New Tracking Code Cacsl

Overall Performance
Market/Shop Campaign Type Channel Ad Format Campaign Description Ad Content URL Action
Daily Performance
Select Select Select Select Channel first Enter Enter Ente Duplicate
Channel Performance Shouid only consist of alphabets, numbers, Should only consist of alphabets, numbers,

hyphen. No spaces or special characters hyphen. No spaces or special characters
allowed allowed

Campaign Performance

Item Performance

2 Tracking

&  Access Management 7
Manage Roles

Manage Users
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Important fields to include Tracking Links & UTM parameters in your
CPAS campaigns
e Deep link to website Reminders:
+
N a) DON'T put anything in the “Deep link to website” field
b) DO fill up the UTM parameters after clicking on “Build a URL parameter”
Deep link destination
O;F:en deep link in mobile app, fall back to web URL v ° Utm_SOUrce: facebOOk_Ca
o action o utm_medium: seller
Stiop Niow - o utm_campaign: MUST ADD & follow given Shopee’s campaign naming convention
c) DO UTM-tag your Destination link for the button in canvas page of Collection Ads
Languages as well as for other ad formats
Tracking
Conversion tracking Fixed button - . ’:“ -
pixel @ e 4
R o Give people an action to take B - ’ | j
o Label . 50xStrips 50xLancets ,.,,f b
Offline events @ Set up Shop Now at Shopee 50xAcohol swabs =~ <
URL parameters - Optional \Qf‘ns Yil i Blood Glucose Cofoe Far-back Hearina Aids
Destination
“ L SMY_ https:/shopee.com.my/cofoemedical. os?utm_source=facebooké Shop NowiatShopee
. —
51
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Shopee

Common mistakes of UTM tagging in CPAS campaigns

ﬁ Adding UTMs will allow you to track your campaign visits on Shopee’s Marketing Solutions Portal.
If no or wrong UTMs were used, Shopee will not be able to track and provide accurate data for brands’ campaign visits.

Bad Examples to Avoid

Build a URL Parameter X

Your merchant partner has already added some URL parameters to use in your

(1) Some URL parameters have already been added
ad campaigns. You can still add Campaign Content and custom URL parameters

Campaign
Source

facebook-ca

traffc. For example: Facebook, Instagram, a search

ereien . DO inputin
- Campaign Name field

Campaign Name

Campaign
Content

Custom Parameters

<

St m

In this example, UTM Campaign
is totally missing

Build a URL Parameter

Fill out the fields in the form below to add parameters to your website URL. To
automatically get information from your campaign, ad set or ad, click on each field and
select a dynamic parameter such as id={{ad.id}}. Learn More

(1) Some URL parameters have already been added

Your merchant partner has already added some URL parameters to use in your
ad campaigns. You can still add Campaign Content and custom URL parameters.

Campaign

Build a URL Parameter X

urce of traffic. For example: Facebook, Instag

Campaign
Medium

Vertising medium. For example: banner, email, Facebook Feed

Campaign Name  Select a dynamic parameter or enter a value

Source aieback gic campaign. For example:
ic. For example: Facebook, Instagram, a search

Campaign R

Content Select a dynamic para er a value
Campaign aglate ade it it St i Bl L
Medium seller . ;

DO NOT input in
- & P field

Custom Parameters ustom Parameters fie

Cairigalgn Namel il Parameter Name Value
52332 _ss_th_fbc2_thenfa: .. English
X

In this example, wrong UTM_Campaign
naming convention is used

y

In this example, campaign name
is placed in incorrect field
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Once onboarded, go through 4-stage to set up CPAS successfully

NN

Creating Product Creating Your Tracking Your Setting Your
Sets Campaign Campaign Brand up for Success
e Filter by product ID e Conversion objective e Two available e Best practices
and relevant fields e Catalog Sales objective tracking methods e Shopee Creative and

Branding Guidelines
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CPAS Campaign Optimisation Checklist

a Use Facgbook Broaq Audience for 0 Bid using Auto-Bid (Lowest cost bidding strategy)
Prospecting Campaigns

Optimize of lower funnel events:
View Content, ATC, Purchase.
DO NOT USE Link Clicks

Recommended campaign duration is 3-4 weeks
with recommended Budget set at ~US$40/day

Set Conversion Window:
7 day click or 1 day viewing after the ad

Start running campaigns at least 2 weeks
before Mega Sale

Optimize Mega Sale Campaigns on View
Content (Prospecting) and Purchase
(Retargeting)

Opt for Automatic Placements for media
efficiency

Try to avoid micro-segmenting product
catalog below 50 skus

Split adsets by objective: Prospecting &
Retargeting. Apply CBO for campaigns

® 06 0 o
®© 6 0 ©
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CPAS Creative Design Best Practice #1:
Adhere to Facebook’s 20% image text rule to maximise reach

. RULE OF THUMB
. Ensure that text proportion does not exceed 20% of the visual. Image Text Check here.

MART

g Shopee #ShopeeFromHome

— SHOP B | Larolbooy Shopee Mall | L%@

SEARCHAME NOW A UP TO 15% OFF
$15 OFF $200

EFFACLAR RANGE & RECEIVE
FREE SEROZINC MIST

*FIRST 50 BUYERS
o 6 S
APR = g

ﬁ *TERMS & CONDITIONS APPLY: ONLY VALID FROM 12 - 14 APR

]

4 |

/ )
&)
,77 / ($106)

#HomeWorkoutWithHuawei

) Image text: OK , Image text: Low Image text: Medium +  Image text: High
Your advert will run normally. “* Your advert's reach may be slightly lower. Your advert's reach may be much lower. “* Your advert may not run.
55
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CPAS Creative Design Best Practice #2:
Make promotion and discount eye-catching

Utilise dynamic catalogue information (e.g strikethrough price / percentage off) when running dynamic carousel only if the seller
- products have attractive discounts on their shop product listings

$10 OFF FREE GIFT
A CLAIM NOW! 'WITH PURCHASE

QShopee ‘ p [

BRAND
=3LOGO

SAVE UP TO

30%

STOREWIDE!

FYASH

SALE

2 HOURS ONLY!
$10 OFF

CLAIM NOW!

- .
U.P:$36.00
ﬁShopee | E [i6553 $28.00

° Highlight Flash Sale ° Percentage Off ° Percentage Off ° Percentage Off
° Highlight time sensitivity ° Strikethrough price ° Strikethrough price ) Co-branding with Shopee
° Claimable voucher ° Claimable voucher label ° Free gift label sticker
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CPAS Creative Design Best Practice #3:
Adopt co-branding with CPAS creative guideline and assets from Shopee

Shopee’s creative guidelines apply when running ads with Shopee’s accounts/product catalog.
Brands might be requested to adapt their creative designs to meet Shopee’s CPAS design guidelines if there is major misalignment

Example of Shopee’s CPAS design guideline

Co-branded Logo Layout:

Always include the full COLOUR version o£
Shopee logo and observe co-branded logo
layout. Shopee Mall logo can be used
interchangeably.

ﬁShopee 5 [E1
Shopee Mall | ¥ioes

Recommended Content Ratio:

70% Brand SKUs/Campaign elements
20% Promo Message

10% Co-branded logos

Brand Colour Ratio:
70% Partner’s Brand colours
30% Shopee Brand Colours

ﬁ Shopee

t

Image Text Overlay:
Ensure that text proportion does not exceed 20%

1 BRAND
=1LOGO

of the visual.
Image Text Check here.

Key Promo Message:
Include campaign’s promo message to make the deal
more attractive.

’ Validity:
SA LE Recommended to add in promo validity period.

A Promo blurb:
MAY 1|12PM -2 PM Recommended to include a blurb to shout about discount,

2 HOURS ONLY! 4 . voucher or special promo price to make the deal more
: attractive.
$10 OFF .
CLAIM NOW! SKUs Display:

SKUs to be displayed clearly, preferably on a white or
clean background. SKUs with complicated background
can should span fully across the frame.
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https://www.facebook.com/ads/tools/text_overlay
https://docs.google.com/presentation/d/1ie2Mul0vPklh8G-f7jCRXGFoX2F_Ew81kkv5HroB7lY/edit?usp=sharing

Appendix



Shopee

Accept Catalog on Facebook Business Manager

{a} Campaigns FACEBOOK 1 Partners
. Businesses you're collaborating with.
Collaboration Center
Shortcuts * Q
o @ {é} - ﬁ Shopee Business Account
ﬁ Shopee Business ... Sieen
Ads Manager  Catalog Manager Business Settings . Swee [EEEERERS
? g J 9 e Create Campaign Shared Assets Ad Account;
= . ' ’
— E @ 990 : assets this partner has shared with you. 3' CI ICk Accept Assets
=== ca ) Gﬂ Discover
Commerce Collaboration Audiences . UAT-CPAS-TH-Meguiars-Direct
Manager Center ) @ Partners *  Catalog Segment #: 720659275235491 h

1. Go to ‘Collaboration Center’ on 2. Click ‘Partners’

your Facebook Business Manager
NOTE: Only the Business Manager Admin will be able to accept.
Once the Business Manager Admin has accepted the Assets and CPAS T&C, the people assigned to manage the catalog and the ad account can
proceed to run CPAS campaign using the catalog shared. This can be done by:
a) Clicking @ Createcampaign  on the Collaboration Center above OR

b) Created normally via Facebook Ads Manager with ‘Catalog Sales’ campaign objective.
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