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What is Shopee Affiliate Marketing
Solution (AMS)?



Shopee

Introducing Shopee Affiliate Marketing Solution (AMS)

Shopee Affiliate Marketing
Solution (AMS) is a
program that allows brands
to achieve measurable
results from marketing
investment through
Shopee’s extensive
affiliate networks and
partners

&

Shopee
AFFILIATES

Why Shopee AMS?

©

Access Shopee’s Deliver brand
extensive affiliate message in a
pool and KOLs diverse digital space

L —
Effective marketing Campaign managed

investment with by experienced
measurable ROI affiliate marketers
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Introducing Shopee Affiliate Marketing Solution (AMS)

@ Wants to Purchase a Checks 3rd Party Sources Makes the Final
Product to Make Final Decision Purchase

The products that consumers are Common types of affiliate channels: Consumers purchase through the
looking for are the ones with: affiliate links
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Coupon & Cashback Price Comparison
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Product Quality 6
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Affiliate Marketing




Shopee Affiliate Marketing Solution allows brands to partner with established,

influential voices to promote your brand to their large audience base

Price Comparison
Platform

Coupon & Cashback
Platform

Lists out information
from various sites to
enable shopper to select
the best deal

Features latest promotion

and deal to encourage
impulse purchase
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2% Cashback on Voucher > ]
Nike | Air Max Verona

$94.47 ~ $248
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Up to 50% off on Health
& Beauty Stores!

15% Upsized
Cashback was <25%

Sortby Merchants PriceLowerien Ocomment

ShopBack Now

Content Publisher

Writes up an article to
share their top

recommendations
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KOL / Influencer

Shares about product
review or upcoming
promotion with followers
through social media
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Shopee collaborates with over 20,000 affiliate partners across the region
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...and many more
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Shopee
AFFILIATES

. Over 4,000 influencers
Shopee Affiliates Pool on social media




Shopee

How Shopee Affiliate Marketing Solution works

Affiliate partners pick up brand campaign
or create content for brands, bringing Buyers complete purchase
sales to brand’s Shopee store <

Brand pays fees on
successful and valid S R

transactions e
o

Shopee Affiliates
Platform records the =

transaction details Deerma Vacuum cleaner 210 cry [
and wet three use high power commercial
$115.30
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‘Shopee Special Cashback: Up to 13.5% &

reaime AUKEY

LOREAL  Tefal

X © 15DaysRetum  © 100% Authentic M Free Shipping
Shopee sets up Brand contacts S
campaign and offers  Shopee KAM to brief  Sipping romoversess

Cost:$0.00 v

to affiliates on campaign details —
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Advantages of Shopee Affiliate Marketing Solution

O O

Increased Optimised
conversion spending
Effective marketing CPS model, where

investment with you only pay when

measurable ROI you see results

Grow your Hassle-free
customer base channel
Growth potential for Tracking and
untapped markets reporting done for
you




Why adopt Shopee AMS?
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Shopee Affiliate Partners (1/3)

Diversify your brand’s presence across a wide spectrum of different affiliate partners

Coupon & Cashback Sites Price Comparison Sites

328.'2 & iprice¢ § wargapedia

#1 cashback site in Malaysia's leading grocery,

Malaysia with more Ol of.the Gt e/ S cod.es #? price-comparis.on health, and beauty price
than RM60 million ar!d online offers portals worldwide site in Malay§|e'1 with compar'ison app with 700k
cashback given to with more than 18,000 e-commerce over 1.5 mllllon registrants and more than
and brand partners monthly active users .
users 40 retailers

Affiliate partners and networks listed are illustrative and not exhaustive
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Shopee Affiliate Partners (2/3)

Diversify your brand’s presence across a wide spectrum of different affiliate partners

Affiliate Networks

ACCESSTRADE" @mvowa ASIA @ cityads

by Int e
R y Interspac
Largest Affiliate network in Japan Global affiliate marketing platform
and Southeast Asia with Pioneer of Affiliate Marketing in with over 1,300 advertisers,
publishers ranging from coupon SEA with over 50,000 publishers 150K+ publishers and 200K
sites to content blogs websites

Affiliate partners and networks listed are illustrative and not exhaustive
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Shopee Affiliate Partners (3/3)

Diversify your brand’s presence across a wide spectrum of different affiliate partners

Shopee Ambassadors Media Publishers Facebook Groups & Pages
‘ |

4 =F Vi

L m

LEESHARING

@8 lowyat.net

We have over 1,000 KOLs, Media Publishers and Facebook Groups working on an a direct Affiliate partnership with Shopee.
These KOL Affiliate publishers seed out Shopee content on multiple social media channels such as Facebook, Instagram,
Twitter, Youtube and TikTok

Affiliate KOLs, publishers, and groups listed are illustrative and not exhaustive 12
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Shopee AMS provides measurable performance across key metrics
Shopee AMS allows brands to increase their online sales while diversifying its user base

Diversify Revenue Guaranteed ROAS New Customers
Channels

808
e

On average, brands that On average, Return on Ad Around 56% of orders made
participated during previous AMS Spend of brands that via Shopee AMS are from
campaigns derived ~8.1% of their participated during previous new customers who have

store GMV and ~8.5% of their AMS campaigns is ~19.1x not purchased from our
store orders via Shopee AMS brands’ Shopee store before

Source: Company Data (Q2 2021)
Private & Confidential 13
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Shopee Affiliate Marketing Solutions - Best Practices to get started

iml #1 Adopt an always-on approach to maximize impacts z orders. Items Sold
ooz e Give our affiliates sufficient lead time (normally 1-2 weeks) to pick up suitable products and ;?:aghgl\igﬁave @
oo create high quality content to drive results for your brand attribution window

e Ensure you have more than 7 days campaign period, we recommend at least 1 month

campaign, storewide sales, new product launch etc.
e Apply additional incentives to help affiliate shout out, i.e. voucher, discount, flash deals, etc.

#2 Align with your commercial strategy and campaign planning
@ e Our affiliates can drive incremental sales for your campaigns such as Super Brand Day

additional incentives and different campaign duration to form an optimisation strategy
that works the best for your brand

#3 Test, learn and repeat
é‘_/@x e Test and learn from upsizing your commission storewide and/or on specific products,

Private & Confidential 14




Success Story

Expand your source of traffic via Shopee Affiliate Marketing Solution

“Partnering with Shopee’s pilot
Affiliate Marketing Solution
proved to be a new channel that
can incrementally grow
Enfagrow’s eCommerce sales
beyond our usual suite of
channels, giving our brand
additional visibility to
bottom-funnel customers.”

— Mai Ho Thi Duyen, Head of E
Commerce, Vietnam

The Results

7.4 X increase in orders

15X increase in GMV

The Objective

Enfagrow Vietnam would like to .
Hay thir Tim Kiém, So Sanh & Tiét Kiém ngay Q _

diversify and expand sources of !

. . My oiénmiy Q| Thoiwang Q. Théthao&Dangoai M Nhacra&Doiséng < Déusem | Sickhoe&limdep <@ Ot6,xemiy 333 Xemthém
traffic to its Shopee store in order t0 v o s s sossiss: s an
have an additional avenue to drive st betEnfagrowAs 4-Gid Thing 09, 2020

orders and sales. s e -
2/35.000(1
The Approach S—
So sanh gia Sira bot Enfagrow A+4

Enfagrow engaged Shopee for —— o
affiliate marketing. It leveraged on — - :

Shopee Affiliates Pool and = ——
followed the minimum Sl e L =TI

009

commission rate guide for
Mother, Kids and Baby category.
The affiliate campaign was
running from 10-12 March,
meeting the minimum budget
requirement.

Private & Confidential 15

Example of price comparison website: iPrice



Success Story

e roborock | ﬁ

Shopee

Develop brand trust through Shopee Affiliate Marketing Solution

Shopee Affiliate Marketing
Solution has proven to be an
effective channel for us to
strengthen brand credibility and
widen our reach by working with
various affiliate partners. We
were able to achieve good return
on investment from both mega
sales campaigns.

Joan Hu, Overseas Southeast
Asia Director

The Results

17X increase in ROI

21 °/o increase in GMV

The Objective % middleclass
Roborock Singapore is looking for a e .
solution to build brand awareness Shopee 12.12 - Up to 70% Off Home Appliances For Your
and trust with its target audience, Xmas Cooking and.CNY Spring Cleaning Needs
which is essential to boost the sales e e
of big-ticket items like home Barbali VecuormeTeanescani Bsbsiioli
appliance on online platforms. Cleaners

Roborock Robotic Vacuum Cleaners
The Approach

During the 11.11 and 12.12 mega
sales campaigns, Roborock tapped
into Shopee Affiliate Marketing
Solution to collaborate with multiple
partners in Shopee Affiliates Pool. It
leverages on the reliability and reach
of these affiliate partners to promote
its products to shoppers looking for
affordable quality home appliances. Example of content publisher: MiddleClass

Private & Confidential 16




Shopee AMS Packages



Q4 End of Year Sales
Shopee AMS Packages
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~ . 9.9 Super Shopping Day - Shopee AMS Campaign Duration

99
spen b, AUg Sept
MON | TUE | weD | Ty | FRi | saT | sun [ MON | TUE | WED | THU | FRI | SAT | SUN |
1 1 2 3 4 5

2 3 4 5 6 7 8 6 7 8 10 11 12
9 10 11 12 n 14 15 13 14 15 16 17 18 19
16 17 18 19 20 21 22 20 21 22 23 24 25 26
23 24 m 26 27 28 29 27 28 29 30
30 31

. Submission Deadline? Campaign period @ Peak Day AMS continues

Notes:
1. Campaign durations and peak days are subject to change

2. Deadline for 9.9 Champion Brand Submissions is Friday 13 August, brands that fail to submit AMS details before this deadline will have their AMS
mechanics defaulted to the minimum budget commitment, peak & non-peak budget split, and commission rate for their Champion Brand tier.

19



9.9 Super Shopping Day - Shopee AMS Packages
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Platinum Tier

# of packages available 21 21

‘ ’Ilo
n !@
s

Min. Budget per campaign 123 RM 22,000 RM 16,500

Compulsory

Min. Campaign pre-hype period commission rate 3

4 - 15% of ‘total checkout price’ by buyer

Requirements See next slide for commission rates by clusters

Campaign peak days upsized commission Additional +2% pts

rate 34

1. The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping

you drive your own orders.
a. Brands will only be charged what is used out of the budget cap to fund buyer cashback.
2. ShopBack will be taking a 10-30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.
a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.
3. AMS Peak days will reflect Campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.

Shopee
L)
63
RM 5,500
20
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1—5,%:) 10.10 Brands Festival - Shopee AMS Campaign Duration
10.10

BRANDs  Sept

FESTIVAL

CE I E T mmmmmmm
6 7 8 9 10 11 12 4 5 6 7 8 9 n

13 n 15 16 17 18 19 11 12 13 14 15 16 17

20 21 22 23 24 ﬂ 26 18 19 20 21 22 23 24

27 28 29 30 25 26 27 28 29 30 31
. Submission Deadline? Campaign period @ Peak Day AMS continues
Notes:
1. Campaign durations and peak days are subject to change

2. Deadline for 10.10 Champion Brand Submissions is Tuesday 14 September, brands that fail to submit AMS details before this deadline will have their AMS
mechanics defaulted to the minimum budget commitment, budget peak & non-peak split, and commission rate for their Champion Brand tier.

21



10.10 Brands Festival - Shopee AMS Packages
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Platinum Tier

# of packages available 23 23

Min. Budget per campaign 123 RM 22,000 RM 16,500

Compulsory

Min. Campaign pre-hype period commission rate 3

4 - 15% of ‘total checkout price’ by buyer

Requirements See next slide for commission rates by clusters

Campaign peak days upsized commission Additional +2% pts

rate 34

1. The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping

you drive your own orders.
a. Brands will only be charged what is used out of the budget cap to fund buyer cashback.
2. ShopBack will be taking a 10-30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.
a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.
3. AMS Peak days will reflect Campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.

Shopee
L)
69
RM 5,500
22
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=1 11.11 Big Sale - Shopee AMS Campaign Duration
TKL

BIG sALE  Oct

WWM WWEW

4 7 8 9 10 8 < 10 n 12 13 14
11 12 n 14 15 16 17 15 16 17 18 19 20 21

22 23 24 22 23 24 25 26 27 28

ﬂ 26 28 29 30 31 29 30

. Submission Deadline? Campaign period @ Peak Day AMS continues

Notes:
1. Campaign durations and peak days are subject to change
2. Deadline for 11.11 Champion Brand Submissions is Wednesday 13 October, brands that fail to submit AMS details before this deadline will have their AMS
mechanics defaulted to the minimum budget commitment, budget peak & non-peak split, and commission rate for their Champion Brand tier.

23



11.11 Big Sale - Shopee AMS Packages
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Platinum Tier

# of packages available 23 23

Min. Budget per campaign 123 RM 23,000 RM 19,000

Compulsory

Min. Campaign pre-hype period commission rate 3

4 - 15% of ‘total checkout price’ by buyer

Requirements See next slide for commission rates by clusters

Campaign peak days upsized commission Additional +2% pts

rate 34

1. The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping

you drive your own orders.
a. Brands will only be charged what is used out of the budget cap to fund buyer cashback.
2. ShopBack will be taking a 10-30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.
a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.
3. AMS Peak days will reflect Campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.

Shopee
69
RM 6,000
24
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@s _ 12.12 Birthday Sale - Shopee AMS Campaign Duration

1217 o
BIRTHDAY SALE
WWM mmmm

8 9 10 n 13 14 6 7 8 & 10 11 n

15 16 17 20 21 13 14 15 16 17 18 19
22 24 m 2 27 28 20 21 22 23 24 25 26
29 30 27 28 29 30 31
. Submission Deadline? Campaign period @ Peak Day AMS continues
Notes:
1. Campaign durations and peak days are subject to change

2. Deadline for 12.12 Champion Brand Submissions is Friday 12 November, brands that fail to submit AMS details before this deadline will have their AMS
mechanics defaulted to the minimum budget commitment, budget peak & non-peak split, and commission rate for their Champion Brand tier.

25



12.12 Birthday Sale - Shopee AMS Packages
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Platinum Tier

# of packages available 23 23

Min. Budget per campaign 123 RM 23,000 RM 19,000

Compulsory

Min. Campaign pre-hype period commission rate 3

4 - 15% of ‘total checkout price’ by buyer

Requirements See next slide for commission rates by clusters

Campaign peak days upsized commission Additional +2% pts

rate 34

1. The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping

you drive your own orders.
a. Brands will only be charged what is used out of the budget cap to fund buyer cashback.
2. ShopBack will be taking a 10-30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.
a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.
3. AMS Peak days will reflect Campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.

Shopee
69
RM 6,000
26



Shopee
Shopee AMS Minimum Commission Rate Thresholds
Brands must commit to a minimum storewide commission rate to better drive conversion
Diamond & Platinum
Cluster Category . . .
storewide commission rates
Home Appliances
Gaming & Consoles
Electronics Computer & Accessories 4% 4%
Mobile & Gadgets
Camera & Drones
Tier 1 4% 4%
Fashion’ Tier 2 10% 4%
Tier 3 15% 4%
Health & Beauty (Cosmetics) 10% 4%
% %
EMCG Health & Beauty (Others) 7 4
Groceries & Pets
4% 4%
Baby & Toys
Home & Living
. Sports & Outdoors
% %
Hifesiyle Games, Books, & Hobbies 1 4
Automotive
(1)  Tiering based on Shopee’s internal framework for segmenting brands’ Average Basket Size (ABS)
27
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Shopee AMS Budget Allocation

Brands are able to determine how their budget will be allocated according to the campaign days

Non-Peak Days Peak Days'?

Recommendation 40% 60%

10% 20%

Notes:

1. AMS Peak days will reflect campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.

2. Should there be more than one peak day during a campaign, the Peak Day budget will be split by our affiliates team at their discretion.

3. Minimum refers to the minimum percent of a brand’s budgets that each portion can be reduced to.
a. A 20% budget allocation for Peak Days will result in an 80% allocation for Non-Peak Days; a 10% budget allocation for Non-Peak days will

result in a 90% allocation for Peak Days.

b. Likewise, this minimum implies a maximum budget allocation of 80% and 90% for Non-Peak and Peak Day periods respectively

28



Shopee AMS commitments to participating brands

[ No | [ Metrics |
Homepage #Days Generic Shopee branding
vomepage #Dars pocess o i
Laning Page #oays pocess tobi
Laning age 0ors pocess tobi
Lancing Page #oays cess tobi
Laning Page 0ors pocess tobi
Homepage 50 ocssstobi
Landing Pae #0ays hocess o
Laning Pae #0ays hocess o

os0k users vay e (share)
500k users #Qty 1x (Shared)

Social Media Post (IG & FB) 1.2m users #Qty Access to Bid
[ iprice | Landing Page - Access to bid
LancingPage - pccess b

Access to Publisher Network Publisher Site = Access to bid

Access to Publisher Network Publisher Site = Access to bid
Access to Publisher Network Publisher Site - Access to bid
m Access to Publisher Network Publisher Site - Access to bid
Access to Publisher Network Publisher Site - Access to bid
Access to Publisher Network Publisher Site - Access to bid
Access to Publisher Network Publisher Site - Access to bid

Notes

1. Owing to the nature of their platform, access to asset exposure by the stated Affiliate partners is not guaranteed and is subjected to the discretion of our Affiliate partners (access to bid).
2. Shopee reserves the right to dictate the allocation of budget to different Affiliate partners within our Affiliate network
3. The list of available assets stated here are not exhaustive and are subject to change 29
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Shopee AMS Additional ShopBack Exposure

Brands may opt for optional additional exposure to better drive conversion by committing to
higher commission rates

Category Commission Rate Requirement Diamond & Platinum Additional Assets

Home Appliances
Gaming & Consoles
Electronics Computer & Accessories 6%
Mobile & Gadgets
Camera & Drones

Cluster

1 0,
i -IT_!er; 175/‘; 1x Homepage Key App banner (1.2)
ashion ier %
Tier 3 20% 1x Additional EDM mention (3.1)
Health & Beauty (Cosmetics) 15%
Health & Beauty (Others) 10% 1x [Diamond only] Solo social media
Groceries & Pets post on Instagram & Facebook (3.3)
%
Baby & Toys 7%
Home & Living
. Sports & Outdoors
Lifestyl 15%
lfestyle Games, Books, & Hobbies i
Automotive

(1)  Tiering based on Shopee’s internal framework for segmenting brands’ Average Basket Size (ABS)




‘Always-On’
Shopee AMS Package



Shopee
Shopee Always-On AMS
Brands can run AMS continuously over the span of a few months without having to commit to a
larger campaign barter; brands must commit to a minimum budget per package period
Recommended® | Minimum |
Budget per month "2 RM 6,000 RM 2,000
Package Period 3 1 Month / 3 Months / 6 Months
Compulsory
Requirements . 4 4 - 15% of ‘total checkout price’ by buyer
Regular day commission rate . o
See next slide for commission rates by clusters
Peak day upsized commission rate *° Additional +2% pts
1. The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping you drive your own orders.
a. Brands will only be charged what is used out of the budget cap to fund buyer cashback.
2. ShopBack will be taking a 10-30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.
a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.
3. Total budget commitment is equivalent to budget per month x # package period months.
a. AMS assets will remain in-effect until either the total budget commitment is utilised or the package period ends; whichever comes first.
b. Only one insertion order is needed to be signed per package period; eg, only one insertion order for one 6 month package vs 2 insertion orders for two 3 month
packages.
4. AMS Peak days will reflect Campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.
5 Recommended budget per month based on 3.3 average daily budget utilised for a 30 day period. This does not take into account the brands’ product pricing or popularity. 32
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Shopee AMS Commission Rate Thresholds
Brands must commit to a minimum storewide commission rate to better drive conversion,
however Shopee provides recommended commission rates based on what’s seen to work best

Storewide Commission rates
Recommended Minimum
storewide commission rates storewide commission rates
Home Appliances
Gaming & Consoles

Electronics Computer & Accessories 4% 4%
Mobile & Gadgets
Camera & Drones

Cluster Category

Tier 1 4% 4%
Fashion' Tier 2 10% 4%
Tier 3 15% 4%
Health & Beauty (Cosmetics) 10% 4%
EMCG Health & Beauty (Others) 7% 4%
Home & Living
Uiy Games Books, & abhis e 5
Automotive
1. Tiering based on Shopee’s internal framework for segmenting brands by Average Basket Size (ABS).

33
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Shopee AMS Budget Allocation

Brands are able to determine how their budget will be allocated according to the campaign days

Non-Peak Days Peak Days'?

Recommendation 40% 60%

10% 20%

Notes:

1. AMS Peak days will reflect campaign period peak days.
a. Budget commitments will be split by peak and non-peak period budget. The exact split is decided at brands’ discretion.
b. Should no split be decided upon, our Affiliates team will split based on their best judgement.

2. Should there be more than one peak day during a campaign, the Peak Day budget will be split by our affiliates team at their discretion.

3. Minimum refers to the minimum percent of a brand’s budgets that each portion can be reduced to.
a. A 20% budget allocation for Peak Days will result in an 80% allocation for Non-Peak Days; a 10% budget allocation for Non-Peak days will

result in a 90% allocation for Peak Days.

b. Likewise, this minimum implies a maximum budget allocation of 80% and 90% for Non-Peak and Peak Day periods respectively

34
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Shopee AMS commitments to participating brands

[ No | [ Metrics |
Homepage #Days Generic Shopee branding
Loning Page #oays pocess tobi
LoningPage #Dore EEET
LoningPage #Dore T
LoningPage Dore T
vomepge 50 e
Landiog Page 40ays hccess tobi
Landiog age 0ays hccess tobi
I [ - - say e (shared
500k users #Qty 1 (Shared)

| iPrice | Landing Page : Access to bid
Landing Page - Access to bid

Access to Publisher Network Publisher Site - Access to bid
Publisher Site - Access to bid
Access to Publisher Network Publisher Site = Access to bid
Access to Publisher Network Publisher Site - Access to bid
Access to Publisher Network Publisher Site - Access to bid
m Access to Publisher Network Publisher Site - Access to bid
Access to Publisher Network Publisher Site - Access to bid
Notes

1. Owing to the nature of their platform, access to asset exposure by the stated Affiliate partners is not guaranteed and is subjected to the discretion of our Affiliate partners (access to bid).

2. Shopee reserves the right to dictate the allocation of budget to different Affiliate partners within our Affiliate network.

3. Thelist of available assets stated here are not exhaustive and are subject to change. 35




Shopee

Digital Marketing Partner Program (DMPP)
DMPP rewards brands who drive Always-On Online Marketing and/or Always-On Affiliate

Marketing with FREE Shopee Ads cashback

®

Brands signs up for DMPP and Brands must drive at least In return, Shopee will give 10% Brands can benefit from
runs always-on Online RM1k per week in Online cashback on Online Marketing increased exposure and orders
Marketing and/or Affiliate Marketing and/or Affiliate and/or Affiliate Marketing from running Online Marketing,
Marketing to drive traffic to Marketing spend for 4 spend in the form of Shopee Affiliate Marketing, and Shopee
their Shopee store consecutive weeks Ads credits in the following Ads

month, capped at
RMS500/month
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Shopee

Digital Marketing Partner Program Details

Aimed at rewarding brands who drive always-on Online Marketing and/or Affiliate Marketing

° By driving always-on Online Marketing (OM) brands are able to consistently engage with their buyers
and this allows for machine learning to better understand customers’ behaviour, thus leading to

higher sales
Why should brands do e  Similarly, by participating in Affiliate Marketing Solution (AMS), affiliate partners are better able to
this? align their communications with the brand and create high quality content to drive results

Shopee Ads average Return on Ad Spend (ROAS) is ~9.7x, higher than other solutions
Brands that run always-on OM/AMS & Shopee Ads concurrently experience significantly higher
returns of ~25x compared to ~16x from brands running only Shopee Ads

What do brands need to Brands to drive min. spend RM1,000/week for 4 consecutive weeks on top of their existing Online Marketing
do? or Affiliate Marketing commitments

What does Shopee give in 10% of OM and/or AMS spend credited as Shopee Ads bonus to brand, capped at RM500.

return?
When is the amount Shopee Ads bonus to be credited two weeks after the brand has fulfilled the minimum requirement for
credited by? RM1k/week for 4 consecutive weeks in OM or AMS spend
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How to get started with DMPP (AMS)?

—
r) \2
LO )
| S
Sign-up for DMPP here Reach out to your RM to Sign an AMS agreement and Enjoy FREE Shopee Ads
confirm Shopee AMS launch the campaign cashback!

participation and set your
desired budget, commission
rate, and campaign period &
start date '

1. Shopee voucher mechanics and brand-specific SKUs can be submitted for additional exposure on more affiliate partners



https://docs.google.com/forms/d/e/1FAIpQLScUk0DwtJZAyDxwm-5Lvv8YQisECRJ0xz1qyl3JOC94z124UA/viewform

‘Super Brand Day (SBD)’
Shopee AMS Packages



Shopee

‘Super Brand Day (SBD)’ Shopee AMS Packages

\ )
\ 2
! /4
=

3-Day-SBD 2-Day-SBD

Min. Budget per campaign '2 RM 15,000 RM 10,000
Compulsory e sl
Min. Campaian bre-hvbe beriod commission rate 3 4 - 15% of ‘total checkout price’ by buyer
paign pre-hype p See next slide for commission rates by clusters

Requirements

Peak days upsized commission rate 3* Additional +2%pts

Notes:
The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping you drive

your own orders.
a Brands will only be charged what is used out of the budget cap to fund buyer cashback.

The.budget will be stacked on top of any existing AMS campaign package commitments and will be utilized throughout the entirety of this campaign period

2.

3. ShopBack will be taking a 12.5 - 30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.
a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.

4, AMS Peak days will reflect campaign period peak days. This is in addition to the brands’ existing upsized commission rate.




&)
AMS Minimum Cashback Rate Thresholds

Implementing minimum cashback rates for brands opting into SBD packages in order to better
drive conversion

Minimum Storewide Commission rates

SBD

Cluster Category

storewide commission rates

Home Appliances
Gaming & Consoles
Electronics Computer & Accessories 4%
Mobile & Gadgets
Camera & Drones

Tier 1 4%
Fashion’ Tier 2 10%
Tier 3 15%
Health & Beauty (Cosmetics) 10%
Health & B h 7%
EMCG ealth & Beauty (Others) b
Groceries & Pets
4%
Baby & Toys
Home & Living
. Sports & Outdoors
Lifestyle 10%
tresty Games, Books, & Hobbies
Automotive
(1)  Tiering based on Shopee's internal framework for segmenting brands’ Average Basket Size (ABS) 41
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Shopee AMS commitments to participating brands

mm
| 11 [exclusiveskinyBanner  [CEREERS #Days

|12 [randing Page Recommended Brands  HEREIEELEE #Days 3x 2
Landing Page #Days ax 3x

| 21 |EclusiveBrandBanner [EEUEES #Slot L i
Landing Page #Days 3x 2x
Landing Page % v

_— IR T 550k users #aty 1 eheee) B
Push Notification 500k users #Qty 1x (Shared) 1x (Shared)
| price | 41 JvoucheriandingPage  NEINIELEE : Access to bid Access to bid
T coworaion | ownertonangrage S : Accesstobid  Accesstobid
_ Publisher Site Access to bid Access to bid
Access to Publisher Network Publisher Site = Access to bid Access to bid
Access to Publisher Network Publisher Site - Access to bid Access to bid

w
'

CityAds Access to Publisher Network Publisher Site - Access to bid Access to bid
Shopee Ambassadors | 47 JAccess to Publisher Network Publisher Site - Access to bid Access to bid
Media Publishers Access to Publisher Network Publisher Site - Access to bid Access to bid
Facebook Groups & Pages Access to Publisher Network Publisher Site - Access to bid Access to bid
Notes
1. Includes logo + product visuals on banner. Skinny Banner exposure will go live for the entirety of brands’ SBD period. For 3-Day-SBD packages, Skinny Banner will be live D-1 to SBD start date
2. Owing to the nature of their platform, access to additional asset exposure by the stated Affiliate partners is not guaranteed and is subjected to the discretion of our Affiliate partners
3. Shopee reserves the right to dictate the allocation of budget to different Affiliate partners within our Affiliate network
4 SBD brands are also able to purchase additional assets from ShopBack upon request. Please consult with the Shopee Marketing Solutions team for the latest rates.




Ad Hoc
Shopee AMS Packages



Shopee

Requirements 4-15% pf ‘total checkogt price’ by buyer
See next slide for commission rates by clusters

Ad Hoc Shopee AMS Packages

Notes:
1. The budget cap is the maximum commission value which will be used to fund buyer cashback on orders from your shop, and ShopBack for helping you drive
your own orders.
a. Brands will only be charged what is used out of the budget cap to fund buyer cashback.
2. The budget will be stacked on top of any existing AMS campaign package commitments and will be utilized throughout the entirety of this campaign period
3. ShopBack will be taking a 12.5 - 30% fee out of the ‘commission rate’, remaining portion goes into buyer cashback.

a. The amount deducted is calculated by ‘commission rate’ x ‘ShopBack margin’ x ‘total checkout price’ generated.
b. Commission rates apply at shop-level (i.e. will apply to every item in brand’s Shopee store).
c. Shopee will exclude cancelled, returned & refunded or fraudulent orders in final validation report.

4. AMS Peak days will reflect campaign period peak days. This is in addition to the brands’ existing upsized commission rate.
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AMS Minimum Cashback Rate Thresholds

Implementing minimum cashback rates for brands opting into Ad Hoc packages in order to
better drive conversion

Minimum Storewide Commission rates

Ad Hoc
Cluster Category . .
storewide commission rates

Home Appliances
Gaming & Consoles
Electronics Computer & Accessories 4%
Mobile & Gadgets
Camera & Drones

Tier 1 4%
Fashion’ Tier 2 10%
Tier 3 15%
Health & Beauty (Cosmetics) 10%
Health & B h 7%
EMCG ealth & Beauty (Others) b
Groceries & Pets
4%
Baby & Toys
Home & Living
. Sports & Outdoors
Lifestyle 10%
tresty Games, Books, & Hobbies
Automotive
(1)  Tiering based on Shopee's internal framework for segmenting brands’ Average Basket Size (ABS) 45
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Shopee AMS commitments to participating brands

nm
(7| Corang Page bl Promo barmer R
“ Landing Page :
Landing Page : /
Landing Page : v v

[ iPrice | Voucher Landing Page Landing Page - Access to bid Access to bid
Voucher Landing Page Landing Page - Access to bid Access to bid

N
N

Access to Publisher Network Publisher Site = Access to bid Access to bid
Access to Publisher Network Publisher Site - Access to bid Access to bid
Access to Publisher Network Publisher Site - Access to bid Access to bid
Access to Publisher Network Publisher Site - Access to bid Access to bid

Shopee Ambassadors Access to Publisher Network Publisher Site = Access to bid Access to bid
Media Publishers Access to Publisher Network Publisher Site - Access to bid Access to bid
Facebook Groups & Pages Access to Publisher Network Publisher Site - Access to bid Access to bid

Notes

1. 0Owing to the nature of their platform, access to additional asset exposure by the stated Affiliate partners is not guaranteed and is subjected to the discretion of our Affiliate partners
2. Shopee reserves the right to dictate the allocation of budget to different Affiliate partners within our Affiliate network




Appendices



A. FAQs



Shopee

FAQs (1)

1. How does Affiliate Marketing Solutions (AMS) work?
e  Shopee works with a variety of affiliate partners to drive traffic to Shopee to make a conversion (sale)
e  With AMS, brands are now able to offer Shopee’s Affiliate Partners a commission for every conversion made by
the Affiliate Partners
Shopee AMS uses a Cost Per Sale (CPS) model
This means a cost will only be incurred when there is a succesful, validated sale. In short, brands will only be
required to pay when there is a validated sale

2.  What is the attribution model and how do you determine when a commission has to be paid?

e  The attribution model used is the last-click model, i.e. the channel that the user last clicked on will get 100% of the
commission fee

e The last-click model is tracked via a cookie from our affiliate partners’ links and the ShopBack app. The click
attribution period is seven (7) days
For examples, refer here
Commissions will be paid only for successful, validated orders. This is done by doing a validation exercise
between Shopee and our affiliate partners
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Shopee

FAQs (2)

3. Whatis validation?
e Validation for AMS means the act of confirming that the orders driven by our affiliate partners for Shopee are
successful and legitimate orders
e  Successful orders mean NOT cancelled, invalid, return/refund orders. In short, it appears “Completed” on both
Shopee’s backend and Seller Centre
e  Legitimate orders mean non-fraudulent orders. Example of fraudulent criteria here

4. How is customer cashback amount calculated under ShopBack'’s ‘cashback model’?
e As AMS uses a CPS model, cashback rate calculation is as follows:
Cashback Amount = Total Validated Sale Amount x Commission Rate x Cashback Rate

5. How is the commission payable to Affiliate Partners calculated?
e The effective commission payable to all Affiliate partners is calculated as follows:
Commission Amount = Total Validated Sale Amount x Commission Rate

6.  What happens if my budget runs out?
e  Brands will be notified when the budget utilisation rate hits 80% or are projected to exceed 100% utilisation before
the end of the campaign period. Brands can choose to deactivate their AMS or proceed to top up additional

budget. To top up their budget, brands may inform their RM and are required to sign a new 10 for this new

additional budget. 5



Shopee

FAQs (3)

7. What happens if my budget doesn’t run out? What happens to the remaining balance?
e Since AMS operates on a CPS model we will only invoice participating brands for the utilised portion of their
budget. The remaining balance can be regarded as savings for the seller.

8. Am/ able to select which affiliate partners promote my products?
e  Brands are unable to select which affiliate partners promote their products as it is ultimately subject to our affiliate
partners’ discretion on which sellers to create content / grant exposure to

9.  Will I be able to receive performance reports for AMS?
e  There are two types of reports that Shopee will provide to participating brands:

m Interim AMS Reports will be sent once the campaign has ended within 2 weeks of the end date. This report
will contain daily performance metrics and top SKU performance. The data within this report is before
validation so the values are subject to change once our validation process is completed.

m  Validated AMS Reports will be sent once our validation process is completed. This report will contain daily
performance metrics, category and subcategory performance breakdown, top SKU performance, and new
customer metrics.
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FAQs (4)

10. How do | pay for my AMS budget utilised?
e  Our payment process for AMS is currently all handled offline
e  Brands are required to sign an AMS agreement / insertion order for their budget commitment
e  Once the campaign has ended and we have completed our validation process, Shopee will issue an invoice to
participating sellers for the budget utilisation amount

11.  Am | able to pay for my AMS budget utilised online using my Seller Wallet?
e No, currently our AMS payment process is all handled offline




S &)

Shopee
lllustration of flexible commission rate calculations on ShopBack
Campaign period pre-:;;: :ariod Peak Day or SBD 24-hi:(r)$=llgaaschk8ale
(A)ShopBack's margin rate 30% 10% 10%
(B)Example of brand's Commission Rate =~ % 10.0% 10.0% 10.0%
(C)ShopBack's margin (A x B) % 3.00% 1.00% 1.00%
Buyer's cashback (B - C) % 7.00% 9.00% 9.00% Shopback will
introduce flexible
Item price RM RM515.00 RM505.00 RM515.00 margins based on
- Shopee voucher RM -RM10.00 -RM10.00 -RM10.00 campaign days
- Shipping fees RM -RM5.00 -RM5.00 -RM5.00
Buyer paid RM RM500.00 RM500.00 RM500.00 The examp|e here is
ShopBack's cut % 3.00% 1.00% 1.00% for illustrative
ShopBack earns RM RM15.00 RMS5.00 RM5.00 purposes onIy
Buyer earn RM RM35.00 RM45.00 RM45.00
Total deducted from brand's budget RM RM50.00 RM50.00 RM50.00
Cost to brand from this transaction RM RM50.00 RM50.00 RM50.00
ROAS X 10.0 x 10.0 x 10.0 x
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When will money be deducted from brands’ AMS investment budget?

User Journey
Clicks on . Adds to Cart Adds to Cart . . Purchase Commission
. Exit from ) . Purchases item Purchases item deducted from
Shopee link on YOUR brand’s OTHER brand's o successful &
Shopeeapp . . within 7 days*  after 7 days* ) budget to
ShopBack item on Shopee item on Shopee validated
ShopBack?

Yes = Yes = Yes = Yes Yes

Yes Yes Yes = Yes = Yes Yes

Yes = Yes = - Yes Yes -

Yes = = Yes Yes = Yes -

* Validation period for cookies = 7 days; After 7 days the cookie expires & order would not be accounted for

Shopee
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What qualifies as Fraudulent Activities?

Order is tagged as fraud due to fraudulent practices such as:

1.  Seller-buyer linked: Buyer's account is linked to the Seller's account by device
2. Buyer-buyer linked: Buyer has multiple accounts purchasing from the same Seller account

3.  Repeated focused purchase from same publisher link and/or same publisher

For more details please refer to Seller Education Hub - under “Fraud - False Transactions”

Shopee


https://seller.shopee.com.my/edu/article/2082

B. Example of Package Assets



ShopBack App Homepage
@suopancx Q search &

Shop With Better Cashback!

i g
+2.50% Cashback +610% Cashback +es0%cas

a a
GRAFEN' I sore ov i | Fnso ]
=l ol =
+610% Gashbock +610% Gashback +a50% cas

See What's New on ShopBack &  seeMore
> S ™y T
). & Y

airasia & U McAfee

Play The Cashback Troopers!

™ cashback Troopers

Play & Win Prizes from ZALORA, Shopee,

Watsons, Hermo & more!

Join Challenges Below to
ra Cachhack D

A &8 @ ©

See More

Exclusive Skinny Banner’
Notes
1. Leads to ShopBack landing page
2 Leads to Brand'’s official store on Shopee (Access to Bid)

SHOPBACK Q search g

Shortcuts

See More

Order on foodpanda
@ Earn Bonus Cashback or a cha. m
A & © O

Home

Homepage Exposure’

Shopee

SHOPBACK Q search a
4.4 Fla - hDeals See More

Laneige Creom Skin Sole Oet
Up to 40% ON + FREE Shipping
+Up o 22% Upsized
Cashback

Shop at 2 Stores
RM1 Bonus Cashback m

| SSECTTTTD WCTTTTED W

Shopee: <15.30% Cashback “ M..>>

Nestis (0} wots4

PediaSure u b a

Refer & Earn Rewards &

%
)\

REFER & EARN

.. UP TO RM30
ﬁ ﬁ @

Homepage Exposure 2
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Shopee
ShopBack App Landing Page
Shopee Special Cashback & Shopee Special Cashback
: §
i earoY
22 Eucerin Fr Exclusive Offers from Top Brands G
vinda ——— G
e -
m W/@ &
Shop Top Products!
b - )
ey g PETPET NUK bale
! . | q
! sulr| |
| I & »
I
RM231.00 RM119.25 RM21 u@ MYDIN MAHNA
B shopee | 250
Up to 19.10%Cashback Upto 19.10% Cashback ~ Upto1 R e I e e soen R
Drypers Drypantz Eucerin Ultrawhite FRISO 7” COIgate "8
XL42 (6 packs) FOC Pl... Spotless Night Fluid W... 1.2KG
onshopee onshopec onShor |20
1.5 )Shop These Top Brands!
. <
@) uptormsoso > @en LOREAL @H . 3
) KISS & Till & & SOLVII
CZITTT) +15% BONUS CASHBACK (1-10 0CT) + 880 % Goshbaok srhroio
V
Share with Friends & Get Rewards Timberdand & Colgate NI
el Code SobRFT RUCINI T TITAN B
[ <220
Product Feature' Exclusive Promo Banner’ Brand Banner (Category)'
Notes
1. Leads to Brand's official store on Shopee 58



Shopee

ShopBack Web Homepage and Web Landing Page

Web Landing Page (L2)

Web Landing Page (L2)

SHOPBACK

Recommended Brands
~ elianware 2
Wo rdah  gdnware 3am ()Femleaf
CRAVATE:

Ringgit
Easlly compare & get the b n credit cards b ;

pt ! 4 Get Raya-Read ESMDF!DMTO Brands!
o] i\ }} ] “:ﬁm m@m MYDIN W - )

UP TO 19. 30'/. UPSIZED CASNBACK
Booking 577 :
@ Sowm | PI5%ER. a N e | LoREsL || ouesran ;
W OARTS SRe T e Poro HiL 0 10% CASHEACK eummmme
x 2. | x| a e | & | e [ oncomon | upwomommenk | rommen | asnoomeen | 015% CASHBACK emmmmmmme
| o | e |l et o | W% | o2

Camarg oS Ousson How it Works
Browse by Category
A =

f o] ZALORA L] [ ev——"j L)

V]
1 ksl W S t o
~
Gadgets & Accessories O
Sy« food ) - Y steps step2 stepa stepa
5 o8 i e A . . e o s R S D
! AUKEY ANWKER  iTronsmart & noerpen P O e

View A8 Pasnsar Siarer

+3.5% Cashback +3.5% Cashback +3.5% Cashback +3.5% Cashback
Trwvel Upsizes This Week 4 .+ Casnback it A-:ummlmmuuswmm

Goiock on
Health & Beauty &

U Warddah (e

Onifaver

+4.4% Cashback +4.4% Cashback +7% Cashback +4.4% Cashback

LOREAL &@ LUX Lol iy R ) .

Up t0 20% Off

250% orr vechars + Exchostve vouchars
<+ 4.4% Cashback +44% Oashbook [ i )
prr—
(o) \gn%\
Oral B) &

Get Raya-ready with Top Brands!

I L Nestie R Tefal

x(_l 'I'IIIII.E' & TOMORRQW

ARCTICHUNTER. BRITISH POLO
> -

@uren) SUNTORY

Notes
1. Leads to ShopBack Web landing page
2. Leads to download ShopBack app landing page

i bs tracked ot bose Coshback

Muwvtm
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ShopBack communication channels

@ 7.7 Sale Is Here: Great

Discounts + Up to 7.5% e
Upsized Cashback inbox

ShopBack 7 Jul “
tome v

SHOPBACK
Shop Sma. Save Smar. Live Smart. Refer 2, Gt RMIS

Popular  Fashion  Electronics  Travel  MyCashback  How It Works

B shopee Get RM7.70 off min spend RM25
MID YEAR Voucher Code: SHOPBACKTIP
7.7 SALE +6% CASHBACK

£ 50%come Vo for new Shopes users only

v A

SALE

Bigger discounts, double savings!
+UP 7 sty UPSIZED
TO O CASHBACK

hermo A &more

EDM Newsletter’

Note
1. Leads to ShopBack App

© shopack A

8 min A

Watsons 3.3 Skincare Day

Grab up 1o 50% OFF from Hada Labo, Simple,

Biore and more + get 7.5% Upsized Cashback
Offer valid today only, so hury>>

Yesterday A

Shopee 3.3 Sale Is Here!
BE THE FIRST: Enjoy 50% off deals in Shocking

Sale & grab 50% off Vouchers on Shopes 3.3
Sale! Starts 3 Mar, hurry>>

Yesterday A
Fashion & Beauty Upsized Cashback

Shop cool graphic tees at RM80 for 2 pieces

from Cotton On & get great deals on luxury

skincare from Lookfantastic! + Get up to B.5% Upsized
Cashback»>

01/03/2020 v
Find & compare the best ¢ s in Malaysi... @

Compare banks before you apply to get the best

App Push Notification’

C ShopBack @

27 Feb-@

% For all @shopee_my fans, this is for you! = @ Earn
up to 15.30% Upsized Cashback from P&G, Mydin,
Vinda, Watsons, Colgate, Phillips, Eucerin an... See more

\3.3/us,.xi:.é SHOPBACK

Enjoy RM10 Free Shipping
+ RM13 Off

+ UP TO 15.30% UPSIZED
CASHBACK Frrom TOP BRANDS!

© MYDIN $& mmmmy Q9L cmers

Social Media Post"




Coupon / Cashback Platform

Feature your brand and cashback deal on prominent spots of partner’s platform

< Shopee

Shopee

was <2.5%

Shopee Vouchers

2% Cashback on Voucher ®

< Shopee

Shopee

B shopee

jpsized Cashback

Shopee Vouchers

3% Upsized Cashback =22 @

8-9MAY ﬁ | {2 oo
Up to 50% off on Health

& Beauty Stores!
15% Upsized
Cashback was <25%

ShopBack Now

RB Top Picks

Handwash
Refill

Skincare

225m

$8.95 $19.91 $2.50

1MAY 12AM - 2AM IS XS SRaeg g PRese
$20 Off $250 with Code: ABBO20250
$50 Off $450 with Code: ABBO50450
10% Upsized ]
Cashback was 5%

“Excludes $1/ 52 milk products

ShopBack Now

Epic Samsung Mega Sale!

27 APR - 5 MAY SAMSUNG
Up to $774 worth of gifts + 5 [ )

$100 off vouchers
6% Epic
Cashback* was25%

“T5Cs apply

ShopBack Now

Shopee’s dedicated page on partner's platform

< Labour PayDay Sale

29 Apr -3 May

Beauty Days 30%
Off Skincare

Up to 7% Upsized
Cashback was <5%

27 Apr - 5 May

SAMSUNG
B shopee
Upto $774 worth of gifts

+$100 off vouchers

6% Epic
Cashback* vas25%

Free delivery on orders
over 100SGD

6% Upsized
Cashback vas 4%

Vouchers & Store Credits

UPSIZED

amazon.sg
GIFT CARD

SIZED
2% OASHBAOK
ey

UPSIZED

STORE CREDITS

ED
3% SABABACK
o

< Home & Baby Fair ¢«* &

5% Upsized
Cashback s 2%

- owEp i A

12% Upsized
Cashback s 5%

Shopee
Up to $80 off

18% Cashback

was <3.5%

¥y

Shopee Supermarket
Grand Launch
+ Free Shipping*

Upto10%
Cashbacl

2.5%

Shopee Supermarket (<15% C...

| 24can |

$41.80

Supermarket Picks

Carlsberg Bundle
of 24

$41.80 $15.90
$53.50 $46.95
Supermarket Picks Supermark

Tiger Lager Beer

Bundle of 24 New Moon

Specific brand shoutout on partner’s campaign page

Shopee
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Price Comparison Platform

Shopee

Maximize online visibility of your brand and product among price-conscious shoppers

© Trends

@ Coupons

Mycicctronics  |] Fashion Q. Sports & Outdoors @ Home &Living  3'Kids &Toys |, Health &Beauty @ Automotive See More

Home > Phones & Tablets > Smartphones

Smartphones Price List in Singapore for May, 2021

Smartphones are no longer a luxury; they are indispensable devices that work as a medium of information and entertainment. For this reason.
that has all the essential features you need for day-to-day use. Below is a guide that will help you get the best mobile phone in Singapore for your needs and budget.

20,544 Products

important to choose the right smartphone

Samsung | OPPO | Xiaomi || Vivo | Huawei | Apple | Nokia | Resime | OnePlus | LG | ASUS | Motorola | BlackBerry | Sony || Google | Lenovo

Colours 56 >

v Gender Brands Stores Price (SS)

Samsung Galaxy 520 FE 5G... Samsung Galaxy 521 Ultra 5... Samsung Galaxy AS1 128GB... Samsung Galaxy AS1128GB... Samsung Galaxy 520 Ultra 56

S$ 847.00 $$ 1,295.00 S$ 398.00 S$ 368.00 S$ 988.00
KS Mobile #4815 mobilestradale #4715 Cheers Communications SI/S Raffies Telecom WASIS wmartsg WABIS
® singapore Boopee D || 0singapore Wsopee D || @singapore Bercee » || 0 Boceee D || @ singapore Borcpee »

B a Q QLogin/Signup

B'g (GO™°  Dyson | Supersonic Hair Dryer

@ Category > Cosmetics > Body/Hair Care

Dyson | Supersonic Hair Dryer

$355 ~ $1,289

S5k e gk ok iment

(VAICH

10 stores 160 products

» Fastdrying

» No extreme heat : Healthy hair reflects light. The Dyson Supersonic™ hair dryer’s intelligent heat contr
ol prevents extreme temperatures, protecting against overheating. Less damaged hair reflects more light i
nasingle directions, so hair appears shiny.

» Protect hair from extreme heat damage,

Expand +

Sort by Merchants Price Low-high & Comment

See another 98 results |2

B shopee

1. Dyson Airwrap Supersonic Hair Dryer Curler Styler Blower

$355 &4 upsasss Qoo

2. Dyson Supersonic Hair Dryer Gift Edition - Iron/Fuchsia $422 ) Downs46s Q +e- More comments

3. Dyson Supersonic Hair Dryer Imported UK $423 [ stable Q -

Showcase your product on various high traffic platforms
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Content Publisher

Shopee

Assure consumers of product quality with trusted industry expert recommendations

10 BEST AIR PURIFIERS IN
SINGAPORE: BREATHE FRESH IN
2021!

& ColinNg | May1,2021

Polluted air doesn’t only exist outside but also inside our own homes. How better to combat
indoor air pollution by having the best air purifiers in Singapore?

It's become mandatory to have an air purifier in Singapore at home because of this. If
you're clueless as to where to find the best air purifiers in Singapore, then you've come to
the right place — we have a list of what you're looking for and we’'ll share it with you today.

Before we move on to that, though, we’ll go over the factors to remember before buying an
air purifier. If you know these things beforehand, you will be able to choose an air purifier

from our list wisely.

1. Airfree P Series Filterless Air Purifier

Best for Bedrooms

ELECTRONICS

10 Best Safe Boxes in Singapore
(2021) For Protecting Your
Valuables

With a safe box, you can keep your valuables securely in your own home without
needing to worry. You can store valuables like luxury watches, jewellery and
money. Additionally, offices will also benefit from having a safe box as you can

keep important documents and deeds locked away and protected.

1. Yale Safe YSS/250/DB2

Cheap safe box

Mega Online Baby Fair And Promotions To
Snag From Shopee Starting 17 May

Happening from 17 to 21 May, so hurry!

Onlme shopping can truly be a godsend especially in times of the Circuit Breaker.
Whether it is getting food and essentials for the family or simply indulging in some retail
therapy, receiving a package at the doorstep could really brighten up your day.

Parents, if you are looking for the best deals for your little ones, you definitely can't miss
Shopee’s Mega Online Baby Fair that will be happening from 17 to 21 May 2020.

Featured Baby Products & Promotions (17 to 21 May)

From 17 to 21 May, check out these featured brands that are offering promotions and free
gifts with minimum spending.
« Drypers — Free Munchkin Stories Bath Book (worth $18.90) with minimum spend of
$80]
« Enfagrow A+ — Receive a welcome gift of your choice when you sign up for the
Shopee’s Mum’s Club

Communicate product unique selling points from 3rd party perspectives




KOL / Influencer

Boost your brand and product exposure through engaging social content from influencer

My latest @shopee_sg
haul: The new @bose Smart
Soundbar 300 @ Been wanting to
get one as it's a good upgrade from
our TV speakers and a great way to
enhance our listening experience
when listening to music. The Bose
Smart Soundbar 300 is sleek +
elegant and helps deliver spacious
sound, clear dialogue with rich bass
for our entertainment. It also comes
with a built-in voice assistant!

From now till 5 May, enjoy 25%
Cashback and Free Shipping during
Shopee’s 5.5 Flash Sale! Grab up to
40% off deals and $50 vouchers on all
Bose’s products on Shopee right now!
#ShopeeSG #Shopee55Sale

Qv N

Liked by aeonlus and others

@ Add a comment..

My @shopee_sg haul is here! The new @bose
Smart Soundbar 300 @ It's a luxury to have this
soundbar to deliver spacious sound, clear
dialogue and rich bass for my movies and music.

8 From now till 5 May, enjoy 25% Cashback and
Free Shipping during Shopee's 5.5 Flash Sale!

Grab up to 40% off deals and $50 vouchers
on all Bose's products on Shopee right now!

~

Influencer sharing his personal experience with the product in different content formats through Instagram post and story

Shopee
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C. User Journey



Shopee

User journey through Affiliate Marketing with ShopBack (1/2)

148 C a W 0 2
o s .
Hey Ng Wei Shen! Q Shopee
ey Ng Wei Shen! Radie
Your Lifetime Eamings: RM6'60
Up to 6% Cashback
KHIND NordVPN' e — Drwisa® s oms
Up to 40% off Mid Yoar Sale FLASH’ 70% off2-yoar plan ., 1 — at FREE cana gl Ch

+13% UPSIZED

CASHBACK A4 1 0% (3 i
" « (Ul =28 =
= . 200avs P

SwopeeMat  DeslsTopupsaBlls 1% Cashback

Shortcuts

- e = 4] €

New Customer 6.00% Shopee Gomes ShopeeLve. RMISFreoShpping  Food & Serices e
Vouchers

Notes

From 28 May 2020, Cashback is revised 1o 0.1% for Existing Customers
(capped at RM0.50) and 6% for New Customers (capped at RM3.00)
Cashback for each user is capped at RM20 per... More

To ensure your Cashback is tracked
7.7 HOT PRODUCTS

S| N Ale DOs
AREMAGIE WHILE STOCKS LAST See More
Get RM7.70 off 10% Off storewide v Shop only on ShopBack App
min spend RM30 with no min spend

[N siiopaackss Ml Vdicher Code v Use only promo codes featured on ShopBack
+ 6% CASHBACK +

oo v Reclick from ShopBack after each successful order

v Cashback is capped at RMO.50 per order for Existing Customers, RM3.00
per order for New Customers and capped at RM20 cashback per month per

user
DONTs

x  Retums, Exchanges and Cancellations

x  Purchases made oo e QI IVIR (P U ble web

x Al Bill Payments purchases

ShopBack promotes brand’s Consumer clicks on button and is
campaign/product promo info on directed to a landing page with User arrives on brand Shopee store
their platform cashback details. This is where
cookie tracking begins (max. 7 days) 66



Shopee

User journey through Affiliate Marketing with ShopBack (2/2)

647 @ & ¢

KHIND

OFFICIAL STORE S w &~ Order Details O] X Cashback

[E Completed Ng Wei Shen

Lifetime Earnings: RM6.60

O Delvery Address - Avallble Balance Pending Earmings Wit
Ng Wel Sher 000 am5.00 RM160
Level 25, South Point, Lingkaran Syed Putra, Mid Valley City, 59200 Kuala Lumpur
Kuala Lump ashback Activity  Withdrawal History ~ Click Activity
G Shipping Information VIEW {5 Allmonths Al status
°
i , ess Y204 Al store
i I Shopee 12Mar 20182030
1 Meter 3 5 rder 200602QEENJGO6
able Length Online EX°|U5IB binorder 4206476b705c1968 RMO0.20
\‘ unilevermy Visit Shop > - -
Khind Electric Kettle (1.7L) EKS817 T
Parcel 1 Detvered
RM35.10
RMB7-06 Breeze Detergent Liquid Power Clean (3 8kg) Shopee 8 Mar 2018 00:00
o %1 "ADR 25836006 31540 JustGrab RM0.20
Lowest Price Gummr\lee‘d ) ’ > RO a8V N
49 3 Sold < RM19.40
M350
; Redeemed 210 Shopee Coms RM219 Shopee 7 Mar 2018 00.00
© 100% Authentic @ 1500y Retum M Free shipping o R — o
= Parces Tata Payment RM2101 v
Shop Vouchers o] > o ot
W Free shipping Pajenent athod Shopee 7Mar 2018 00:00
ing for pa TR TR T
© Credit/ Debit 3 RM0.20
GP Cost RM0.00-RM20.00 Vv fead v
© shopeeC ed
P & Shapee Coins eam
ShopPerks SMar2018 1739
RMS.00
User makes a successful purchase in Order for this purchase will be validated to check for fraud

User's order has been shipped out and activity and cookie tracking. If the order is legit after .
completed successfully validation, commission to be paid out to user via ShopBack 6

Shopee



User journey through Affiliate Marketing with iPrice

X ﬂOnIineShopping,Coupm n <

From iprice.my — delivered by Gor

iprice <’ 0

Find the Best Deals Online

ﬁ Shopee & foodpanda Po
Shopee Voucher Foodpanda Vouc... Pomelo

Top Trending Products

Air Fryers Gaming Laptop Vacuum Cleaner L

Compare the Best Prices in Electronics

\E
HP Acer OPPO
Laptops Laptops Smartphones

‘Vmuxuv GARMIN. Vix

User visits iPrice’s website and clicks
on the Shopee Voucher Page banner

(O @ ipricemy/coupons/shopee, (@ %

© EXPIRES TOMORROW
From

RM15 Shop Kiss & Tell Fashion From RM15 | Shopee
12.12 Voucher Code

Details v/

RM3 OFF  save RM3 OFF Ah Huat Official Store - Shopee
Voucher

Details v/

dekkkkkk kR Get code

From Shop Bata Shoes From Just RM10 | Shopee
RM10 12.12 Promo Code

Details v

RM5 OFF  Get RM5 OFF Mideer Products | Shopee
Voucher Code

Details v/

dekkkk Rk Rk R Get code

Try our best Shopee coupon

User lands on iPrice’s Shopee
Voucher Page and taps on ‘Get Code’

(Y @& ipricemy/coupons/shopee, (@
—

< ﬁ Shopee

Save RM3 OFF Ah Huat Official Store -
Shopee Voucher

Claim On Site

Copy Code & Go to Store

Use this Shopee Voucher, valid with a minimum spend of
RM60. Head over to the site or app to shop now before
the offer ends on 31/12/2020

Shopee promo code Claim On Site
Discount RM3 OFF
Coupon validity 31 December 2020

User redirected to page with voucher
code

Shopee

& | QSearch in shop NCrier &

Ah Huat Official Store > Follow

Active 2 minutes ago

5.0/5.0 | 6.7k | 92%

Shop Rating Followers Chat performance

Shop Products New Catec
5% off Min. Spend RM6 ofi
RM40 Spend RM60
Valid Till: 31.12.2020 Valid Till: 31.12.202¢

Save more by applying these Shop Vouchers to the items in your

ping cart.
@ x kaspersky

Take a break with Ah Huat coffee.
Leave your PC to the security expert.

SISO gty et Sy Ky ot Seoty il vy sl s

she

Is redirected to brands’ Shopee store
and applies code upon check-out
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